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ABOUT THE UNITED NATIONS
GLOBAL COMPACT

As a special initiative of the UN Secretary-General,

the United Nations Global Compactis a call to companies
everywhere to align their operations and strategies with
ten universal principles in the areas of human rights, labour,
environment and anti-corruption. Launched in 2000,

the mandate of the UN Global Compact is to guide and
support the global business community in advancing UN
goals and values through responsible corporate practices.
With more than 9,500 companies and 3,000 non-business
signatories based in over 160 countries, and more than 60
Local Networks, itis the largest corporate sustainability
initiative in the world.

For more information, follow @gloebalcompact on social
media and visit our website at unglobalcompact.org.
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FROM AWARENESS TO DELIVERY

The global business community is increasingly acting as a
force for good —and in a world that demands it. Corporate
sustainability, once a fringe idea adopted only by the most
mission-driven idealists, is gradually becoming mainstream.
Companies that neglect their responsibilities to people and the
planet are quickly learning the risks of consumer and investor
backlash to both short and long-term business success. Smart
companies have moved beyond incremental efforts to embed
sustainability deep into their strategies and operations, from
the boardroom to the last link in their supply chain.

The United Nations Global Compact works with companies at
all stages of their sustainability journey —from beginners to
leaders —to help them align with our Ten Principles on human
rights, labour, the environment and anti-corruption, and to
advance societal goals. Since the adoption of the Sustainable
Development Goals and Paris Climate Agreement in 2015,
businesses around the world have been using our principles-
based approach to ensure these twin plans for transformative
progress are advanced holistically and effectively.

Four years later, whileimportant progress has been made,
changeis not being felt everywhere. And where progress
exists, it lLacks the ambition and scale needed to deliver the
Global Goals. Regrettably, the global landscape for sustain-
able development has deteriorated since 2015. Multilateral
cooperation is declining as geopolitical tensions broil, and
public trustininstitutions is weakening. Business has both
avestedinterest and an enormous opportunity to step up to
support aworld thatis more just, peaceful and prosperous, but
first we must shift from awareness to delivery.

This annual UN Global Compact Progress Reportis a stocktak-
ing of our business participants and their efforts to embed our
Ten Principles and advance the 2030 Agenda. It demonstrates
that the vast majority of UN Global Compact participants

are working tointegrate the Ten Principles into how they do
business. Furthermore, 81 per cent of our participants say they
are taking action to advance the Global Goals.

This reportalso highlights critical areas that demand im-
mediate action at the global level, particularly around climate
change and inequality — for women, young people and for
workers in the global supply chain.

No challenge this big, or this vital, can be solved by one sector
alone. This report lays out the important role business can play
inadvancing all 17 Global Goals. What we need now is to create
tipping points, defined by Malcolm Gladwell as “the moment

of critical mass, the threshold, the boiling point.” This is how
we can generate the transformation we need to meet our
common targets.

The biggest tipping point lies in embracing universal principles
forresponsible business. If all companies everywhere fully
integrated the Ten Principles of the UN Global Compact into
their business strategy, day-to-day operations and organiza-
tional culture, we would be well on our way to achieving the
Global Goals by 2030.

The UN Global Compact is offering new guidance for compa-
nies toimplement the required transformations throughout
strategies and operations. This guidance will be launched
through Global Impact Initiatives that will be delivered through
our global network around the world.

What we need now is a radical reimagining of our way of life
on this planet. Business-as-usual is incongruent with the
transformation promised to those furthest behind; those
who are least responsible for putting our planet at risk and
yet feeling the effects of a warming and inequitable world
most strongly.

In 2019, the UN Global Compact is putting the spotlight on
young people and their contributions to sustainable develop-
ment. Young people have the courage that we all need to rise
tothe challenge of our lifetime. Let me take this opportunity to
amplify the voice of 16-year-old climate activist Greta Thunberg:

“Itis still not too late to act. It will take a far-reaching vision,
it will take courage, it will take fierce, fierce determination
to act now, to lay the foundations where we may not know
all the details about how to shape the ceiling. In other
words, it will take cathedral thinking. | ask you to please
wake up and make the changes required possible."

As we approach the decade of delivery for the 2030 Agenda, we
must ensure that both the Sustainable Development Goals and
the Paris Climate Agreement are a top priority for all sectors

of society. Thisis not the hour to back away frominternational
cooperation and multi-stakeholderism, or settle for small
glimpses of progress where transformation is needed.

In this moment, we must think boldly, and act swiftly. We must
all be activists.

Lise Kingo

CEO & Executive Director
United Nations Global
Compact



EXECUTIVE
SUMMARY




EXECUTIVE SUMMARY

OURMISSION:
MOBILIZE

A GLOBAL
MOVEMENT OF
SUSTAINABLE
COMPANIES AND
STAKEHOLDERS
TOCREATE THE
WORLD WE WANT

EXECUTIVE SUMMARY

JOURNEY TO 2030

In September 2015, an unprecedented agenda
to lift all of humanity and protect our planet
was launched by world leaders at an historic
United Nations summit. At the heart of the
2030 Agenda for Sustainable Development
areits 17 Sustainable Development Goals

and 169 related targets, which together
demonstrate the interconnectedness of
global problems while lighting the path ahead
to a better world.

Three months later, the Paris Climate Agree-
ment was adopted to urgently strengthen
the global response to the climate crisis,

and accelerate the actions and investments
needed to transition to a low-carbon future.

Yet despite a flurry of excitement and com-
mitments in response to these powerful and
interdependent masterplans, an analysis of
progress four years on finds that the world
has collectively fallen short. Now, to deliver
on this extraordinary opportunity to promote
peace and prosperity on a healthy planet,
efforts from all stakeholders must be expo-
nentially intensified.

To better understand how all sectors of
society can ramp up efforts and get on
schedule, a thorough examination into prog-
ress to-date has been undertaken with the
backdrop of 2019 as a major stocktaking year.
As UN Member States review country-level
progress, the United Nations Global Compact
Progress Report 2019 ooks specifically at the
actions of participating companies worldwide
on the journey to 2030.

The findings of this report are largely based
on data from this year's annual survey of our
participants featuring results from 1,584
respondents representing 40 industries

and 107 countries. It also considers also

key reports from this year, such as the UN
Global Compact-Accenture Strategy CEO
Study 2019 and the UN Secretary-General's
Sustainable Development Goals Report 2019.

This report provides essential insights into
how companies are applying universal prin-
ciples to their strategies and operations and
partnering with other stakeholders to support
the 2030 Agenda. Finally, it identifies the
transformations needed to get the business
community on track as we approach 2020
and the decade of delivery.

UNGLOBAL COMPACT PROGRESS REPORT 2019 | 9
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and planet.”

DESPITE PROGRESS,
THE WORLD IS NOT ON COURSE

This report attempts to answer two primary questions:
“What progress have we made to-date?" and “Are we on
track to meet our goals?”

Onthis, the evidence is clear: progress has been made,
but nowhere near the scale and pace necessary to achieve
any of the 17 Global Goals or realize the promise of the
Paris Agreement.

Change is happening on many fronts, but not uniformly
around the world. This unequal progressis present both
within and among countries, impeding long-term growth.

Where changes are taking place, they are not significant
enough to match the ambitions of the 2030 Agenda.
Despite efforts, inequalities arerising, especially for those
mostimpacted by the mounting climate crisis.

Now, the world must remabilize and step upits activities
so that the commitments made in 2015 can be fulfilled.

THE STATE OF GLOBAL PROGRESS

The 2030 Agendaiis rooted in the fundamental commit-
ment that “no one will be left behind.” And yet, we are
regressing on our pledge to create an equal world where
both women and men can thrive, and are now more than
200 years away from closing the economic gender gap.

Inequalities are rising everywhere, especially for those
mostimpacted by —and least responsible for —the

“The people of the world do not want half measures or
empty promises. They are demanding transformative
change that is fair and sustainable... Together, let us
kick-start a decade of delivery and action for people

Antadnio Guterres, Secretary-General of the United Nations, July 2019

climate crisis. 2019 is set to be the hottest year on record,
propelling the Earth towards a point of noreturn.

With global progress falling shortin critical areas, it is clear
that no sector of society is doing enough, including business.
But thereis still time to shift the world onto a more sustain-
able path, and business has an important role to play.

BUSINESS CANHELP GETUS
BACKON TRACK

Todeliver the greatestimpact for the 2030 Agenda, we
need the full engagement of the business community with
its resources and global reach. In fact, the 2019 CEO Study
surveying UN Global Compact participants demonstrates
that 86 per cent of CEOs recognize that the global economic
systemneeds to refocus on equitable growth.

Smart CEOs also know that sustainable businessis good
business, with 73 per cent reporting that it builds trust and
reputation, and 44 per cent pointing to opportunities for
sustainability to generate revenue and meet demands
from consumers.

Companies are alsoincreasingly committed to transparent-
ly and publicly communicating their corporate sustainability
efforts.Infact, since the UN Global Compact —the world's
largest corporate sustainability initiative —was launched

in 2000, nearly 65,000 annual corporate sustainability
reports have been submitted by its business participants.

WHICH OF THE GLOBAL GOALS IS YOUR
COMPANY TAKING ACTION ON?

66% GOAL8 DecentWorkandEconomic Growth
61% GOALS5 GenderEquality

60% GOAL3 GoodHealthand Well-being

50% GOAL12 Responsible Consumptionand Production
48% GOAL13 Climate Action

48% GOAL9 Industry, Innovation and Infrastructure
47% GOAL4 Quality Education

40% GOAL7 Affordableand CleanEnergy

39% GOAL17 Partnerships forthe Goals

39% GOAL10 ReducedInequalities

34% GOAL11l Sustainable Citiesand Communities
32% GOALG6 Clean Waterand Sanitation

28% GOAL16 Peace,Justiceand Strong Institutions
25% GOAL1 NoPoverty

21% GOAL15 LifeonlLand

20% GOAL2 ZeroHunger

13% GOAL14 [ifeBelow Water

1 CLIMATE
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EQUALITY

1 REDUCED
INEQUALITIES

A
(=)
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APRINCIPLES-BASED APPROACH
TOTHEGLOBAL GOALS

The Ten Principles of the UN Global Compact are an
authoritative framework that guides business in the areas
of humanrights, labour, environment and anti-corruption.
Derived from UN Declarations and Conventions, these
universal principles represent the
fundamental values that business
should embed in their strategies
and operations.

The 17 Global Goals have a differ-
ent but deeply related purpose and
represent aspirational, time-
bound and quantitative targets for
business and other stakeholders
to deliver the transformation that
will create the world we want.

OF COMPANIES REPORT
TAKINGACTIONS TO
SUPPORT THE GLOBAL
GOALS

Together, the Ten Principles and
the Global Goals equip business
with both the values and the vision
needed to help the private sector
be a powerful force for good.

81%

89%

OF COMPANIES REPORT
HAVING POLICIES AND/OR
PRACTICES COVERINGALL
TENPRINCIPLES

GLOBAL GOALS ARE A GUIDING
LIGHT FOR BUSINESS

When asked about the Global Goals, 59 per cent of
companies that responded to our survey see themas an
ambitious framework or guiding light to identify social and
environmental opportunities.

Importantly, itis the CEOs themselves who
are making the Global Goals a priority, with
85 per cent stating that they are personally
committed to ensuring that their company is
asustainability leader.

2018 saw anincrease to 81 per cent of
companies reporting actions to support the
Global Goals, up from 75 per centin 2017.

As we have seenin previous years, the top
three Global Goals that companies report
taking action on are Goal 8: Decent Work and
Economic Growth, Goal 5: Gender Equality
and Goal 3: Good Health and Well-being. On
the other hand, the Goals receiving the least
attention are Goal 15: Life on Land, Goal 2: No
Hunger and Goal 14: Life Below Water.

RAISING THE BAR

Our annual survey shows that many CEOs are now aware of
the Global Goals. However, many business commitments
are not ambitious enough or mainstreamed across global
operations. Only 32 per cent of CEOs indicate their company
has or plans to set corporate goals that are sufficiently
ambitious, science-based and aligned with the needs

of society.

Our survey of CEOs also reveals that while 71 per cent
recognize the critical role that business couldplay in
contributing to the delivery of the Global Goals, amere 21
per cent believe that business isactually playing thatrole.

Only 25 per cent of companies have corporate goals that
adequately support the goals of society. Meanwhile, action
from business to support the Global Goals also appears to
be kept separate from the broader business strategy and
does not meaningfully influence products and services or
business maodels.

ACTIONS THAT COMPANIES TAKE TO ADVANCE
THE GLOBAL GOALS

OBSTACLES TO SUCCESS

The major challenge identified by large companies is how
to mainstream their commitments through their business
operations and supply chain, particularly those that operate
across multiple geographies.

Smaller companies, meanwhile, struggle to attain the
financial resources necessary to deliverimpact at scale.

Challenges faced by large companies

UPHOLDING THE TEN PRINCIPLES OF THE UN GLOBAL COMPACT
I ——— 5%

ALIGN COREBUSINESS STRATEGY WITHTHE GOALS
—— 35%

DEVELOP PRODUCTS AND/OR SERVICES THAT CONTRIBUTE TO THE GOALS
I 39%

PUBLICLY COMMUNICATE ORDISCLOSE THEIRPRACTICESAND IMPACTS
—— 31%

DESIGNBUSINESS MODELS THAT CONTRIBUTE TO THE GOALS
I 24%

SETCORPORATEGOALSTHATARESUFFICIENTLY AMBITIOUS,SCIENCE-BASED

AND/ORALIGNWITHSOCIETAL NEEDS
I 25%

EXTENDING STRATEGY THROUGHOUT THE SUPPLY CHAIN
I -5 %

IMPLEMENTING STRATEGY ACROSS BUSINESS FUNCTIONS
I 1%

LACKOF SUPPORT FROM TOP MANAGEMENT
I 13%

LACKOFRECOGNITIONFROMINVESTORS
I 12%

DIFFICULTYDUETOOPERATING ENVIRONMENT
(E.G.CONFLICT AREA,POORSTATE GOVERNANCE)

I 9%

A total of 625 COMPANIES have committed to set greenhouse gas emission reduc-
tion targets in line with climate science through the Science Based Targets initiative
in line with the Paris Agreement.! And 80 COMPANIES have also now committed to
settargetsinline with a1.5 degrees Celsius scenario, which the world's preeminent
climate scientists identify as the “safe” upper limit for global temperature rise.?

1. ScienceBased Targets, 2019

2. Intergovernmental Panel on Climate Change (IPCC). Global Warming of1.5 °C, Geneva, 20189.
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THE POWER OF PRINCIPLES

Encouragingly, nearly 90 per cent of companies have
policies and practices on all Ten Principles in the areas of

human rights, labour, the environment and anti-corruption.

POLICIES AND PRACTICES INPLACE ACROSS
THETEN PRINCIPLES

HUMANRIGHTS LABOUR

91% 92%

ENVIRONMENT ANTI-CORRUPTION

94% 89%

However, the potential of embedding these universal
principles is not fully realized. While most companies have
policies and processes, they are not cascaded throughout
their business and across supply chain.

HOW COMPANIES ARE EMBEDDING
THETEN PRINCIPLES

91% 53%

HAVE APOLICYINPLACE IMPLEMENT TRAINING

27%

INSUPPLY CHAIN CONTRACTS

14

For example, our survey of companies reveals less than
half of respondents — 46 per cent — conduct training and
awareness programmes on human rights for their employ-
ees. And only a quarter factor the Ten Principles into supply
chain and subcontracting arrangements. Further, 12 per cent
fewer companies are taking a zero-tolerance approach to
corruption compared to 2018.

When looking at how companies are incorporating the

Ten Principles, the principles related to the environment
(Seven to Nine) remain well implemented. Our survey
shows that 66 per cent are using environmentally-friendly
technologies, and 65 per cent are maximizing resource
efficiency. Impact assessments, however, are still Lagging
behind. For example, only 36 per cent of companies report
their emissions and just 28 per cent of companies conduct
life-cycle assessments.

Ourannual survey found that a vast majority of companies
are advancing social sustainability issues through upholding
Principles One through Six. For example, 85 per cent
report addressing workplace health and safety, and

81 per cent ensure that their company adheres to non-
discrimination policies.

At the same time, we are not seeing this high level of
commitment apply to ensuring an adequate standard of
living (41 per cent), and there is also seen areduction in
the number of companies with forced labour and child
labour policies.

Concerning the Tenth Principle against corruption, while
89 per cent of companies attest to addressing anti-
corruption in their corporate policies, only 55 per cent have
a specific anti-corruption code, and just 51 per cent have
azero-tolerance policy.

MOBILIZING A GLOBAL MOVEMENT

As aspecial initiative of the Secretary-General, the UN
Global Compact works with companies at all stages of
their sustainability journey to become powerful forces for
good. Long-term business success depends on a healthy
and prosperous planet, and equality and inclusion can help
foster stability and improve private sector performance.

To support companies as they increase their activities to
deliver the Global Goals, major transformations have to be
delivered at scale and through local implementation.

Global Compact Local Networks based in 67 countries
worldwide are mobilizing action and activities at the
national level in both mature and emerging markets. In
2018, Local Networks engaged nearly 19,000 companies
through hosting over 1,700 awareness-raising workshops.
They also set more than 175 policy dialogue initiatives in
motion, directly involving over 3,000 companies.

Itis clear that action on the Ten Principles and the Global
Goals must be embedded into business operations and
scaled globally, with climate and gender as urgent priori-
ties. The UN Global Compact is offering new guidance for
companies toimplement these transformations throughout
strategies and operations. This guidance will be launched
through Global Impact Initiatives that will be delivered
through Local Networks around the world.

In this complex and rapidly-evolving political and business
landscape, the old models no longer apply. Business cannot
thrive in societies that fail nor on a planet thatis in crisis. To
create the world we all want, companies need to raise their
sustainability ambitions and act decisively for people and
planet to thrive, now and for generations to come.
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PROGRESS

THE
STATE OF
OURWORLD

The 17 Sustainable Development Goals
envision a healthy planet free from poverty
and inequality by 2030. They recognize that
solutions to global challenges like hunger,
injustice and climate change must be ad-
vanced holistically, and that all sectors

of society have animportant role to play.

To meet the 2030 deadline to transform our
world, the pace and scale of progress must
be urgently accelerated by all stakeholders,
including business. By examining the state of
our world, we can better understand where
progress is advancing, stalling or moving
backwards, and then shift onto a path towards
the future we want.

UNGLOBAL COMPACT PROGRESS REPORT 2019 | 19



WE NEED SIGNIFICANT,
LONG-TERM TRANSFORMATIONS

Areview of nearly two decades of global progress shows
that transformational change is possible. Since the Millen-
nium Development Goals (MDGs) were introduced in 2000,
extreme poverty and child mortality have been reduced

by half, while access to electricity in the least developed
countries has doubled* International financial flows to
developing countries in support of clean and renewable
energy have almost doubled since 2010 to US$ 18 hillion in
2016.2Economies have bounced back to the levels recorded
before the 2008 financial crisis, with increased labour
productivity and employment rates.

Yet despite these and other positive trends, headway on
some of the Global Goals is lagging significantly. Countries
performed particularly poorly on Goal 13 (Climate Action),
Goal 14 (Life Below Water) and Goal 15 (Life on Land)?

THE CLIMATE CRISIS IS REAL

In 2018, global carbon emissions reached the highest level
in human history.“ The window of opportunity to shifttoa
path that will limit global temperaturerise to 1.5 °C above
pre-industrial levels, in line with the latest climate science
from the Intergovernmental Panel on Climate Change

(IPCC)?, is rapidly shrinking. Greenhouse gas emissions
continue toincrease far beyond the limits aimed for in the
2015 Paris Agreement on climate change.

Global warming and overconsumption have already tested
the limits of the Earth's natural resources: the ocean,
freshwater reserves, arable land, forests and the Earth's
biodiversity® One million species around the world are
currently facing extinction, with 75 per cent of the terres-
trial environment and 66 per cent of marine environments
“severely altered" by human activity.”

These trends are threatening the future of human health
and well-being.In 2019, the World Health Organization
identified air pollution as the greatest environmental risk to
health, with nine out of ten people breathing polluted air.?

Meanwhile, malnutrition keeps threatening the lives of
millions of children worldwide. In 2018, 49 million children
under five years of age suffered from malnutrition, while

40 million children under five years of age suffered from
obesity, aglobalincrease since 2000 of 10 million. These
children, whether malnourished or overweight, begin

their lives at adistinct disadvantage: they face learning
difficulties in school, earn less as adults and face barriers to
participation in their communities.?

PHOTO: JOHNHOGG/WORLD BANK

OVERCONSUMPTION DAMAGES
OURPLANET

High-income countries are generating damaging environ-
mental and socio-economic consequences that spill over
into developing countries. Overconsumption leaves negative
footprints across the planet. From 2000 to 2015, more

than one-fifth of the Earth's total land area was degraded —
largely as aresult of human activity. This degradation has led
to widespread desertification and deforestation.!°

The erosion of natural resources —coupled with
climate-related disasters —exacerbates entrenched
socio-economic deprivation and fuel social unrestin already
vulnerable regions of the world. For example, in the period
from 1998 to 2017, direct economic losses from natural
disasters —with climate-related disasters accounting for
more than two-thirds of these events —were estimated at
nearly USS$ 3 trillion. For low- and middle-income countries,
such disasters claimed a disproportionate percentage of
their GDP and led to the deaths of 1.3 million people.

According to the EAT-Lancet Commission on Food, Planet,
Health, food is the single mostimportant lever to elevate
human health and sustain the environment.*? However,
current trajectories are not moving in the right direction.
Global hunger, for example, is on the rise for the third
consecutive year, which can be largely attributed to climate
change and conflicts. This aloneis a clear indication that the
world will not be able to reach Goal 2 (Zero Hunger) by 2030
atthe current speed of progress.t®

. United Nations Department of Economic and Social Affairs (UN DESA). Special
Edition: Progress towards the Sustainable Development Goals Report of the
Secretary-General,New York, 2019, p. 2.

. ibid, p.12.

3. Bertelsmann Stiftung and Sustainable Development Solutions Network (SDSN).
Sustainable Development Report, New York, 2019.

. UNDESA. Special Edition: Progress towards the Sustainable Development Goals
Reportofthe Secretary-General, New York, 2019, p. 16.

. Intergovernmental Panel on Climate Change (IPCC). Global Warming of1.5 °C,
Geneva, 2019.

. Independent Group of Scientists (IGS). Global Sustainable Development Report,
New York, 2019.

. UNDESA. Special Edition: Progress towards the Sustainable Development Goals
Report of the Secretary-General.New York, 2019, p. 16-17.

. World Health Organization (WHO). WHO Expert Consultation: Risk communication
and intervention to reduce exposure and to minimize the health effects of air
pollution, Geneva, 2019.

9. UNICEF, World Health Organization, World Bank Group. “Key findings of the 2019
edition”. Joint Child Malnutrition Estimates — Levels and Trends, 2019, p .2.

10. Bertelsmann Stiftung and SDSN. Sustainable Development Report 2019,
New York, 2019.

11. UNDESA. Special Edition: Progress towards the Sustainable Development Goals
Reportofthe Secretary-General, New York, 2019, p. 3.

12. EAT-Lancet. Commission on Food, Planet, Health: Summary Report, Olso, 2019,
p.5.

13. International Institute for Sustainable Development (IISD).Global Sustainable
Development Report (GSDR), 2019, p. 80.
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ANTI-POVERTY EFFORTS STALL WHILE
INEQUALITY GROWS

Despite important progress on reducing poverty, eradicat-
ing extreme poverty remains a global challenge with half
of the world's countries not on track to achieve Sustainable
Development Goal 1 (No Poverty).

Infact, since 2015, the pace of paverty reduction has slowed
down, with baseline projections suggesting that the target
of ending poverty by 2030 will be missed.* In middle- and
high-income countries, rising inequalities and persistent
gaps in people’s access to services and opportunities
remain significant barriers

While the global unemployment rate has returned to pre-
2008 financial crisis levels, not all have benefited.® Despite
having ajob, eight per cent of the world's workers and their
families still lived in extreme poverty in 2018. The situation
remains particularly alarming in sub-Saharan Africa, where
the share of working poor stood at 38 per centin 2018. In
2016, 55 per cent—as many as 4 billion people —were not
covered by any social safety net.

While the incomes of the world's wealthiest one per cent
continues to grow, wage growthin the countries of the
Organisation for Economic Co-operation and Development
(OECD) has been sluggish. According to the OECD Compen-
dium of Productivity Indicators 2019, rising employment
inthe 36 OECD countries have largely been in low-paid,
low-quality and low-security jobs.*

Inaddition, the continued existence of many of these jobs

is uncertain, with arecentILO report projecting that an
increasein climate change-related heat stress will resultin
productivity losses equivalent to more than 80 million jobs.*®

YOUNG PEOPLE AND WOMEN ARE BEING
LEFT BEHIND

Children and youth are overrepresented among the planet’s
poorest people. One in five children live in extreme poverty
and one-fifth of the world's youth were not engaged in any
type of education, employment or training in 2018.1° The
absence of education and skills training can point to a future
of poverty and deprivation: for the youth themselves, their
families and their communities.

Therealsois astark difference between young women

and young men. Young women are twice as likely as young
men to be unemployed or remain outside the labour force,
without education or skills training?® And while women
made up 39 per cent of the world's labour force in 2018, only
27 per cent of managerial positions were held by women.

Women overall are paid less than men and continue to face
gender-based discrimination, violence and abuse while
discriminatory laws and gaps in legal protection persistin
many countries.”

BUSINESS CANRISE TO THE CHALLENGE

Failure torespond to these challenges with the essential
urgency and scale needed could reverse decades of social
and economic progress and place the lives and well-being of
billions of people at risk.

The political landscape for the implementation of the 2030
Agenda has become more turbulent since 2015. According
to Edelman Trust Barometer, widespread public dissatisfac-
tion with the system and the fear of losing jobs to automa-
tion and globalization has led to a lack of public belief in
institutions. While trustininstitutions is at an all-time low,
75 per cent of the global population trust their employer.
Thereport finds that people want their employer's CEO to
be personally involved and champion diversity and sustain-
ability. People not only want a job; they want to feel they are
part of a movement with the mission of making the world a
better place.””

APEOPLE-CENTRED APPROACHTO
SUSTAINABLE DEVELOPMENT

Tackling climate change and empowering women and girls
offer amajor opportunity for delivering all 17 Global Goals.
The 2030 Agenda for Sustainable Development calls for
major transformationsin every country on arange of crucial
issues: skills and jobs, health, clean energy, biodiversity and
land use, cities and digital technology among many others.

These transformations require the balance of short-term
and long-term concerns as well as the placement of human
rights principles at the core of anew and just economic
model that captures the needs of the most vulnerable and
ensures no one is left behind.
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ALOOKAT OURANNUAL
SURVEY DATA

This section provides an overview of key findings from the
2019 UN Global Compact annual survey. This survey is
administered in multiple languages to participants to better
understand both the policies that they have in place and

the activities that are being undertaken to advance the Ten
Principles. This year, we received nearly 1,600 respondents
from over 100 countries.

Overall, theresults show that reflecting the Ten Principles
in core corporate policies remains high at nearly S0 per
centacross allissue areas. Within companies, 67 per cent
of respondents indicated that their corporate responsibility
policies and strategies were developed and/or evaluated at
the CEO level. Half of these companies are also conducting
trainings for employees on critical sustainability topics.
However, companies are less active in tracking progress
and embedding the Ten Principles across the supply chain.

POLICIES AND PRACTICES INPLACE ACROSS
THETEN PRINCIPLES

THE TEN PRINCIPLES OF THE
UNITED NATIONS GLOBAL COMPACT

\/

HUMAN RIGHTS LABOUR

oy
r

ENVIRONMENT ANTI-CORRUPTION

13!

AT WHAT LEVELS ARE CORPORATE RESPONSIBILITY
POLICIES AND STRATEGIES DEVELOPED
AND/OREVALUATED?

HUMANRIGHTS LABOUR
94% 91% 96% 92%
2015 2019 2015 2019

ENVIRONMENT ANTI-CORRUPTION
96% 94% 91% 89%
2015 2019 2015 2018

While the vast majority of companies have policies in place
there was a slight decline since 2015.

26

21%

MIDDLE
MANAGEMENT

20%

SENIOR
MANAGEMENT

41% 0
CORPORATE
RESPONSIBILITY 44 /0
ORETHICS BOARD OF
OIARIEIES DIRECTORS

Companies report that they are developing and evaluating
corporate responsibility strategies at various levels.
The most reported was at the CEQO level.

SOCIAL

Inthe social areas of Human Rights and Labour, core rights
are being addressed in company policies particularly on
gender, non-discrimination, health safety and security.

However, there are some weaknesses that if left unad-
dressed, will hold the business community back from
advancing core social Global Goals. Child and Forced
LLabour protectionis back down to 2009 levels and assur-
ance of an adequate standard of living for employees has
declined (41 per cent compared with 46 per centin 2018).

ASPECTS OF HUMAN RIGHTS THAT ARE ADDRESSED
INCOMPANY POLICIES

HOW COMPANIES TAKE THE LABOUR PRINCIPLES INTO
ACCOUNT IN THEIR POLICIES/PRACTICES

Life, liberty and security of the person

I G 5%
I 66%
67%

Forced labour

Child labour

R G

P 66%
62%

Right to privacy

I 59%

e 60%
54%

Non-discrimination

N %

e 85%
80%

Gender equality
' 52
e 8 2%

Workplace health and safety

1 55

I 56%
82%

Adequate standard of living

I /1%

I 46%
46%

Freedom of association

I G %

I G5
64%

Free to form and join trade unions
I 75
I 76%

79%

No forced labour

I 52
I 64%
63%

No child labour

I 4%
— 8T %
64%

Non-discrimination

I 319,
—— 5%
85%

Equal opportunity

I 7%

R 82%
81%

Ensure safe working conditions
I 51%
I 83%

KEY

W2019

m2018
2009
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ENVIRONMENT

The implementation of polices related to the Environment
remain high at 94 per cent, and there is evidence of
renewed efforts to track environmental impacts. Resource
efficiency and environmentally-friendly technologies

are beingimplemented in over 60 per cent of companies,
consistent with findings from the previous year. In terms of
assessment, 28 per cent of companies conduct a life-cycle
assessmentand 33 per cent run a water footprinting
exercise, up from 29 per cent last year.

Reporting of emissions and other strategic datais
implemented by 36 per cent of companies (up slightly
from 32 per centin 2009). We need to see higher ambitions
and tracking of GHG emissions if we are to limit global
temperaturerise to 1.5 degree Celsius, the upper limit for
avoiding the worst effects of climate change.

ACTIONS COMPANY TAKES TO IMPLEMENT
THE ENVIRONMENTAL PRINCIPLES

Management systems

I 0

I 51%
48%

Life-cycle assessment and costing
5%
I 287%

26%

Water footprinting

I 337
I 29%

Resource efficiency

I G5

I 657
57%

Environmentally-friendly technologies
I 6%
I 66%

Report emissions & strategic data
I 36
I 34%

32%

Public commitments to ambitious environmental actions

I /%

KEY

W 2019

W 2018
2008

ANTI-CORRUPTION

Anti-corruptionis acoreissueisrequired to underpin stable
institutions, and when under control, it can enable stable
economic activities.

However, anti-corruption policies are proving hard for busi-
ness to embed, and there are some genuine and worrying
areas of decline that could negatively impact progress in the
least developed countries.

While globally the implementation of anti-corruption
policies and practices has declined, regions where local
anti-corruption programmes were implemented saw
improvements. For example, in the Middle East and North
Africaregion, 94 per cent of companies indicated that they
had policies and practices in place around anti-corruption,
compared to 86 per cent the previous year. In Sub-Saharan
Africaand Asia, this figure was at 95 per cent.

Globally, 55 per cent of companies reportimplementing a
specific anti-corruption code, and 51 per cent have a zero
tolerance policy to address the issue.

Through our anti-corruption project which
has beenrun locally for over the past five years,
we have found that working on the ground
through local stakeholders allows us to expand
the reach of our work.

In Egypt alone, 680 participants from 400 small
and medium-sized enterprises (SMEs) and other
stakeholders were trained on anti-corruption
and compliance.

Similar work has been underway in Nigeria,
Kenya, Brazil and Japan. In Brazil, thereis an
increased interestin and awareness of the value
of Collective Actionin fighting corruption among
over 220 business, Government and civil society
representatives.

HOW COMPANIES TAKE THE ANTI-CORRUPTION

PRINCIPLE INTO ACCOUNT IN POLICIES AND PRACTICES

Specific anti-corruption code
I 55
I 1%

40%

Within overall corporate code
I (3%
I 74%

63%

Zero-tolerance policy

I 51%

I 63%
43%

Specialized unit

33

I 37%
33%

Pre-approval of facilitation payments
- 17%
7%

20%

Value of gifts limited
0%
I 46%

36%

KEY

W 2018

W 2018
2009

In Japan, increased awareness of anti-corruption
practices among more than 260 representatives
of businesses, the investor community, academia
and civil society.

InKenya, the project raised awareness of the
2016 Bribery Act and the importance of anti-
corruption Collective Action todrive long-term
change among 150 representatives of large
companies, SMEs, Government and civil society.

Finally, in Nigeria, awareness-raising efforts
engaged over 300 civil society, business, Govern-
ment and financial sector actors on the value of
Collective Actionin fighting corruption and the
important role that Micro, Small and Medium
Enterprises (MSMEs) can play.
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HOW COMPANIES
CAN EMBED THE
TEN PRINCIPLES
INTO OPERATIONS

PRIORITIZATION THROUGH
ASSESSMENT

Broader sustainability risk and impact assessments happen
infrequently, with just 38 per cent of companies conducting
ageneral sustainability risk assessment and 29 per cent
conducting a general sustainability impact assessment.
The highest rates of impact and risk assessments arein the
environment area. Less than half of participants surveyed
carried out assessments for human rights, labour and
anti-corruption.

Assessment of these core areas is critical for companies
tounderstand where they stand and their sustainability
context before defining a course of action. These rates
are fairly consistent with findings from 2015.

38%

CONDUCT AGENERAL
SUSTAINABILITY RISK
ASSESSMENT

29%

CONDUCT AGENERAL
SUSTAINABILITY IMPACT
ASSESSMENT

Participants of the UN Global Compact are
implementing policies to ensure that steps
are taken to embed the Ten Principles. An
effective policy is animportant step, but from
there, companies need to furtherimplement
and embed the principles into operations.
Survey results show that this deeper level

of engagement is challenging for companies.

RISKASSESMENT IMPACT ASSESSMENT
HUMANRIGHTS
2015 2019 20! 2019
LABOUR

2015 2019 2015 2019

ENVIRONMENT

2015 2019 2015 2019

ANTI-CORRUPTION

EE
22% | 21%

2015 2019 2015 20189

EMBEDDING THE TEN
PRINCIPLES

Looking across the Ten Principles, roughly half or more

of companies report having training and awareness
programmes in place to addressing a specificissue area,
expect for Human Rights, where only 46 per cent conduct
dedicated training.

Ensuring acompany's sustainability commitments reach
across the complex global supply chainis a difficult

undertaking, which explains the low rate of implementation.

Of the companies that are making efforts toimplement
through their suppliers, 61 per centinclude corporate
responsibility expectationsin relevant documents (e.g.
contracts, proposal requests and purchase orders) and 50
per centincorporate responsible purchasing practices into
procurement staff training.

23%

OF COMPANIES CONDUCT
TRAINING PROGRAMMES
FOREMPLOYEES ON THE

TENPRINCIPLES

13%

OF COMPANIES REQUIRE
SUPPLIERS INTHEIR
VALUE CHAIN TO COMMIT
TOTHE TEN PRINCIPLES

COMPARING IMPLEMENTATION ACTIVITIES ACROSS
THE TEN PRINCIPLES

TRAINING AND AWARENESS PROGRAMMES FOREMPLOYEES

HUMANRIGHTS
46%

LABOUR
61%

ENVIRONMENT
56%

ANTI-CORRUPTION
49%

SUPPLY CHAIN AND SUBCONTRACTING AGREEMENTS

HUMANRIGHTS
25%

LABOUR
26%

ENVIRONMENT
31%

ANTI-CORRUPTION
27%
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MEASURING AND REPORTING

Surveys from previous years have shown that roughly 50
per cent of companies consistently monitor and evaluate
performance in the areas of Labour and Environment over
time. Histarically, Anti-Corruption and Human Rights have
been under-measured in comparison.

However, recent findings indicate a decrease in the number
of companies that are monitoring and evaluating perfor-
mance across all fourissue areas.

At the same time, larger companies are measuring at higher
rates compared to SMEs. More than 50 per cent of large
companies are measuring against Labour and Environment,
whereas slightly more than 30 per cent are measuring
Human Rights and Anti-Corruption.

MONITORING & EVALUATION

HUMANRIGHTS

51%

2015

2019

LABOUR

2015

2019

ENVIRONMENT

2015

2018

ANTI-CORRUPTION

2015

2019

PUBLIC DISCLOSURE

Over 70 per cent of companies indicate they have reported
publicly on their overall sustainability performance. In
terms of communicating this commitment internally 66%
of companies have done so. Meanwhile 55% of companies
conduct monitoring and evaluation of their sustainability
performance. When looking at the specific Principle areas,
Environmentis reported on most frequently, followed by
Labour, Human Rights and finally, Anti-Corruption. Trends
over time indicate these areas have beenreported on at
around the same rates.

MULTI-STAKEHOLDER
DIALOGUE

Companies are also encouraged to communicate through
multi-stakeholder dialogue with the constituents whom are
most significant to their operations. Overall, less than 30
per cent of companies engaged in this exercise.

CHALLENGES

When asked to indicate the challenges faced in sustain-
ability reporting, companies' top answers were a lack of
standard performance metrics (40 per cent) and too many
reporting standards and frameworks (37 per cent). SMEs
alsoindicated the lack of resources as a major challenge,
while large companies said that their organizations had an
insufficient process to monitor, measure and report.

71% 66%

OF COMPANIES HAVE COMMUNICATE THIS
REPORTED PUBLICLY ON COMMITMENT TO AN
THEIR OVERALL SUSTAI- INTERNAL AUDIENCE
NABILITY PERFORMANCE

COMPARING COMMUNICATION ACTIVITIES
ACROSS THE PRINCIPLES

HUMANRIGHTS

Public disclosure

I 33%
I 3%

Multi-stakeholder dialogue

I 2%
I 23%

LABOUR

Public disclosure

I /1%
., 48%

Multi-stakeholder dialogue

I 5%
I 25%

ENVIRONMENT

Public disclosure

I /.3 %
I 5%

Multi-stakeholder dialogue

I 09%
I 30%

ANTI-CORRUPTION

Public disclosure

I 30%
I 37%

Multi-stakeholder dialogue

I 5%
I 18%

KEY
W2019
W 2015

29%

OF COMPANIES MONITOR
AND EVALUATE THEIR
GENERAL CORPORATE
SUSTAINABILITY
PERFORMANCE
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BUSINESS ACTIONS AND CHALLENGES RELATED

TO ADVANCING THE GOALS

Companies report that upholding the Ten Principles of the
UN Global Compact is one of the primary ways that they
are contributing to the Global Goals. This reinforces the
relevance and core nature of the Ten Principles in terms of
advancing the global sustainability agenda.

ACTIONS THAT COMPANIES TAKETO
ADVANCE THE GLOBAL GOALS

CORE BUSINESS

WHICH OF THE FOLLOWING ARE THE GOALS
THAT COMPANIES ARE TAKING ACTIONON

At the same time the biggest challenges faced in advancing
the Goals is extending their strategy through the supply
chain and across business functions. For SMEs the biggest
challengeis alack of resources.

CHALLENGES THAT COMPANIES FACE

UPHOLDING THE TEN PRINCIPLES OF THE UN GLOBAL COMPACT W/
I 58%

ALIGN COREBUSINESS STRATEGY WITH THE GOALS W
I 35%

DEVELOP PRODUCTS AND/OR SERVICES THAT CONTRIBUTE TO THE GOALS Wy
— 39%

DESIGNBUSINESSMODELS THAT CONTRIBUTE TO THE GOALS Ny
I 24%

SETCORPORATEGOALSTHATARESUFFICIENTLYAMBITIOUS,SCIENCE-BASED
AND/ORALIGNWITHSOCIETAL NEEDS

I 25%

SOCIALINVESTMENT AND PHILANTHROPY

VOLUNTARYFINANCIALCONTRIBUTIONSTOCHARITABLEAND/ORNON-PROFIT
ORGANIZATIONS \y

I 41%
VOLUNTARYNON-FINANCIAL/IN-KINDCONTRIBUTIONSTOCHARITABLEAND/OR
NON-PROFIT ORGANIZATIONS \y

I 34%

ADVOCACY & PUBLICPOLICY

PUBLICLY ADVOCATE THE IMPORTANCE OF ACTIONINRELATIONTO THE GOALS Wy
I 24%

PARTICIPATE INKEY SUMMITS AND OTHER IMPORTANT PUBLICPOLICY
INTERACTIONSINRELATIONTO THE GOALS \y
I 18%

PUBLICLY COMMUNICATE/DISCLOSE YOUR GLOBAL GOAL PRACTICES
ANDIMPACTS W
I 31%

CONTRIBUTETOCOUNTRY'S GLOBAL GOAL NATIONAL ACTIONPLAN
I 12%

COLLABORATION AND PARTNERSHIPS

EXTENDING STRATEGY THROUGHOUT THE SUPPLY CHAIN

I 48 %
— 29 %

IMPLEMENTING STRATEGY ACROSS BUSINESS FUNCTIONS

I /1%
— 23%

COMPETING STRATEGICPRIORITIES
I 3
— 22%

LACKOF FINANCIAL RESOURCES
I 05
——— 44%

NOCLEARLINKTOBUSINESS VALUE
I 2%
I 14%

EXTENDING STRATEGY THROUGHOUT SUBSIDIARIES
I 0%
7%

LACKOF KNOWLEDGE
I 197
—— 28%

LACKOF SUPPORT FROM TOP MANAGEMENT
I 13%
. 6%

LACKOFRECOGNITION FROMINVESTORS
I 12%
9%

DIFFICULTYDUE TOOPERATING ENVIRONMENT
(E.G.CONFLICT AREA,POORSTATE GOVERNANCE)

. 9%
9%

COMPANY SIZE

ENGAGE INPARTNERSHIP PROJECTSWITHPUBLICOR
PRIVATE ORGANIZATIONS \y
—— 39%

PARTICIPATE ININDUSTRY COLLABORATION TO ADVANCE THE GOALS \y
I 29%

W 250<
M 10-249

DECENT WORK AND
ECONOMIC GROWTH

o

GENDER
EQUALITY

GOOD HEALTH
AND WELL-BEING

L 4

1 RESPONSIBLE
CONSUMPTION
AND PRODUCTION

O

‘I CLIMATE
ACTION

& 4

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

o

QUALITY
EDUCATION

|

'I PARTNERSHIPS
FOR THE GOALS

GOAL 8. DECENT WORKAND ECONOMIC GROWTH
66%

GOAL5.GENDEREQUALITY
I 61%

GOAL 3.GOODHEALTHANDWELL-BEING
I 60%

GOAL12.RESPONSIBLE CONSUMPTION AND PRODUCTION

I 50%

GOAL13.CLIMATEACTION
I 48%

GOAL9.INDUSTRY, INNOVATION AND INFRASTRUCTURE
——— 48%

7

GOAL 4.QUALITYEDUCATION
I 47 %

GOAL 7. AFFORDABLE AND CLEANENERGY
40%

GOAL17.PARTNERSHIPSFORTHE GOALS
I 39%

1

1

REDUCED
INEQUALITIES

o
(=)

v

SUSTAINABLE CITIES
AND COMMUNITIES

AR

CLEAN WATER
AND SANITATION

L

16 PEACE, JUSTICE
AND STRONG

1

1

INSTITUTIONS

LIFE
ONLAND

IERO
HUNGER

((¢

LIFE
BELOW WATER

GOAL10.REDUCE INEQUALITIES
I 39%

7

GOAL11.SUSTAINABLE CITIESAND COMMUNITIES
I 34%

7

GOAL6.CLEANWATERAND SANITATION
I 32%

7

GOAL16.PEACE, JUSTICE AND STRONGINSTITUTIONS
I 28

GOAL1.NOPOVERTY
I 5%

7

GOAL15.LIFEONLAND
I 21%

GOAL 2.ZEROHUNGER
I 20%

7

GOAL14.LIFEBELOW WATER
113%

Note: symbols indicate progress made since 2018.
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THIS IS ASUMMARY OF REPORTED OVERALL POSITIVE IMPACT ON EACH GLOBAL GOAL AND THE PRODUCTS

AND SERVICES TARGETING THE GOALS.

NO
POVERTY

il

QUALITY
EDUCATION

1 REDUCED
INEQUALITIES

A

(=)

1 CLIMATE
ACTION

16 PEACE, JUSTICE
AND STRONG
INSTITUTIONS

W

GOAL1
NO POVERTY

GOAL 4
QUALITY
EDUCATION

GOAL7
AFFORDABLE AND
CLEAN ENERGY

GOAL 10
REDUCED
INEQUALITIES

GOAL13
CLIMATE ACTION

GOAL 16

PEACE, JUSTICE
AND STRONG
INSTITUTIONS

1

1

GENDER
EQUALITY

DECENT WORK AND
ECONOMIC GROWTH

LIFE
BELOW WATER

e
L]

PARTNERSHIPS
FOR THE GOALS

GOAL 2
ZERO HUNGER

GENDER EQUALITY

DECENT WORK AND

ECONOMIC GROWTH

GOAL11

SUSTAINABLECITIES
AND COMMUNITIES

GOAL 14
LIFE BELOW WATER

GOAL 17
PARTNERSHIPS
FOR THE GOALS

GOOD HEALTH
AND WELL-BEING

CLEAN WATER
AND SANITATION

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

L

GOAL 3
GOOD HEALTH AND
WELL-BEING

CLEAN WATER AND
SANITATION

GOAL9
INDUSTRY,
INNOVATION AND
INFRASTRUCTURE

GOAL 12
RESPONSIBLE
CONSUMPTION AND
PRODUCTION

GOAL 15
LIFE ONLAND

Il COMPANIES REPORTING POSITIVE IMPACT ON

THE GLOBAL GOALS

COMPANIES REPORTING GLOBAL GOALS
THAT PRODUCTS AND SERVICES CONTRIBUTE

TOWARDS

SOURCE: UN GLOBAL COMPACT

ANNUAL SURVEY 2019
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TOHOMINAAKTERPICKS AMARANTHFROMHERVEGETABLE GARDEN ON THE MORNING OF THURSDAY, APRIL 19,2012,
INCHARBARIAVILLAGE, BARISAL, BANGLADESH. LAURAELIZABETHPOHL/BREAD FOR THE WORLD
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NO
POVERTY

ek

Livingunder the internationally agreed poverty
line ($1.90/day) is extreme poverty. As of 2018,
8% of the global population lives in extreme
poverty,t*down from 10.9% in 20132Despite
achieving the lowest record of extreme poverty
to date, about 600 million people still live in
extreme poverty (excluding Syria). Efforts are
lagging in high concentration regions such

as Nigeria in Sub-Saharan Africa, which has
surpassed India with the greatest number of
people (89 million) living in extreme poverty?
Climate change impacts poor communities the
hardest. Itis critical to build resilience towards
increasing extreme weather events such as
floods and hurricanes toimpact poverty and
hunger reduction.

UN GLOBAL COMPACT PARTICIPANT
RESPONSES TOGOAL 1:

Companiesreportto have:

Significant positive impact 16%

|
Somewhat positiveimpact 41%

Taking action onthe Goal 25%

|
Products/services contributing to the Goal 25%

20 MILLION
the number of people who are expected to escape
povertyin 20194

MORE THAN 340 MILLION
workers are currently living with their families on
less than US$ 1.90 per person

36%TO08%
decline in Extreme Poverty from 1990to 2018

1. World Bank (2019) Decline of Global Extreme Poverty.
2.UN (2018) Secretary-General's Report on the SDGs.

3. Brookings (2018) The Start of a New Poverty Narrative
4. Ibid

5. Ibid

6.1L0 (2018) The Daily Reality of Working Poverty

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Globally, companies are reporting average progress on eliminating
poverty. However, while extreme poverty is rampantin sub-Saharan
Africa, only 28% of companies from Africa are reporting significant
progress. Globally, nearly a third (30%) of companies report to have no
oranegativeimpact on Goal 1. Progressing Goal 1 requires fostering
economic growth in emerging markets, generating skilled talent and
prevention of social exclusion of the world's most vulnerable.

BUSINESS OUTLOOK AND IMPACTONGOAL 1

While 83 million people have escaped extreme poverty since the
launch of the SDGs, this falls short of the expected 120 million
(through linear projection) to achieve Goal 1 by 20305 780 million
women and men who are working, are still not earning enough to

lift themselves and their families out of poverty8Business will

play aclear role in generating the economic activity and decent
employment opportunities to progress Goal 1, in addition to
supporting stakeholders by improving supply chain resilience,
respecting labor rights and promoting social protection principles.

Young people face numerous challenges when entering the labour
market particularly in developing economies. Connecting business
operations with key value levers of poverty eradication such as
investment in education, fair pay policies and gender equality targets
are some of the methods in which business can have animpact on
Goal 1. Falling oil prices and weak government institutions have
further exacerbated poverty in sub-Saharan Africain recent years,
and companies can help strengthen government institutions through
strict taxation policies and initiating cross-sectoral partnerships.

CASE STUDY

THE CHINA DEVELOPMENT BANK drives poverty alleviation efforts
by helping underprivileged regions to adopt sustainable finance
mechanisms toimprove efficiency in allocating public and private
resources. Through planning, advisory, education and training
programmes, the bank brings greater access to financial information
and expertise to local governments. By the end of 2017, the China
Development Bank had provided a cumulative total of RMB¥ 58.79
million (US$ 8.5 million) of poverty alleviation loans in support of
industrial development and start-ups, especially those run by women
in Hanzhong city, Shaanxi. The supported initiatives enabled about
4,000 underprivileged households to lift themselves out of poverty.
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https://www.worldbank.org/en/news/press-release/2018/09/19/decline-of-global-extreme-poverty-continues-but-has-slowed-world-bank
https://unstats.un.org/sdgs/files/report/2018/secretary-general-sdg-report-2018--EN.pdf
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As of 2018, 821 million or 1-in-9 people globally go
tobed hungry and 1-in-3 suffer from some form

of malnutrition.” After a prolonged decline, world
hungeris rising due to factors such as drought

and disasters linked to climate change.® As the
populationgrows, the food gap (the delta between
amount produced and the amount required to meet
demand) is estimated to more than double the
required crop calories in 2050 compared to 2010
levels.®

UN GLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 2:

Companies report to have:

Significant positive impact 12%

Somewhat positiveimpact 33%

Taking action onthe Goal 20%

Products/services contributing to the Goal 22%

ONE-THIRD OF FOOD

produced globally is lost or wasted each year,
costing the global economy $750 billion

21%

share of undernourished peoplein the African
populationt®

1-IN-3 WOMEN

of reproductive age globally is affected by
anaemia

“The quest for food security can be the
common thread that links the different
challenges we face and helps build a
sustainable future.”

José Graziano da Silva, United Nations Food and
Agriculture Organization (FAO) Director-General

7. World Food Programme (2019) Zero Hunger.

8. UN (2018) Secretary-General's Report on the SDGs.

9. UNDP (2018) Creating a Sustainable Food Future.

10.FAO (2018) State of Food Security & Nutrition around the World.
11. Accenture (2017) Digital Agriculture: Improving Profitability.
12.UNDP (2018) Creating a Sustainable Food Future.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Few companies globally report significantimpact on Goal 2 and 32%
report to have noimpact. Additionally, fewer than 15% of companies
located in Asia and Africa report to have any significantimpact on
Goal 2, despite the region having the most undernourished children
under the age of five. However, high impact industries such as food
and beverage producers and retailers are reporting positive impact:
24% say they are having significant positive impact and 44% are taking
actions linked to Goal 2.

BUSINESS OUTLOOK AND IMPACT ON GOAL 2

Businesses can have a substantial impact on Goal 2 by raising
production efficiency through secure and equal access to sustainable
land use and by building resilient food and agriculture portfolios.*
Leading companies across the agricultural supply chain are deploying
new approaches thatincrease yields and minimize wastage and
spoilage. They are also shifting to raw inputs that are more resilient,
nutritious and efficient in their natural resource use per caloric output.
While diet shifts are under way in developed countries, it will be critical
for companies to innovate sustainable foods that are accessible to
wider populations and extend strategies to the growing developing
world forimpact.

If today's production levels were to remain constant through 2050,
feeding the planet would entail clearing most of the world's forests,
wiping out thousands more species, and releasing enough greenhouse
gas emissions toexceed a1.5°C and 2.0°C warming target —even if
emissions from all other human activities were eliminated.

CASE STUDY

Nestle believes thatits business success is based on the health of

the 4.1 million farmers supplying the company. Through its Rural
Development Framework, Nestle identified that up to 70% of farmers

in certain areas of its supply chain are short of food for three months of
the year. In order to tackle hunger and malnutrition in rural communities,
Nestle hasimplemented programs to promote greater food system
resilience. In Kenya, Nestle has provided dietary education, support for
building kitchen gardens, and guidance for planting drought-resistant
crops. In Mexico, Nestle has partnered with a food bank to deliver
nutritious and diverse foods to coffee-growing communities.

GOOD HEALTH
AND WELL-BEING

4

5.4 million children died globally before the age of
fivein 2017, of which 4.1 million deaths occurred
within the first year of life.’*Immunizationis one
of the most effective interventions: 15.6 and 6.2
million deaths have been averted by measles and
malaria vaccines, respectively, and HIV rates have
dropped 38% since 2001.* However, chronic non-
communicable diseases such as cardiovascular
disease, cancer, diabetes and respiratory disease
are now the leading causes of death and illness
worldwide. Good health and well-being have
amultiplierimpact on quality education and
gender ratios in communities.

UN GLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 3:

Companiesreport to have:

Significant positiveimpact 30%

Somewhat positive impact 48%

Taking action on the Goal 60%

Products/services contributing to the Goal 56%

8.4YEARS
additional years added to life expectancy by
investing in stronger health systems!®

36.9 MILLION PEOPLE

globally live with HIV1®

71%

of deaths globally are due to non communicable
diseases!

99%

of all maternal deaths occur in developing
countries®®

3.4MILLION

adult deaths as aresult of being obese or
overweight?

13.WHO (2017) Global Health Observatory Data.

14. UNDP (2018) Goal 3: Good Health and Well-being.

15.WHO (2017) Global Health Observatory Data.

16. Ibid.

17. WHO (2018) Non-Communicable Diseases (factsheet).

18.WHO (2017) Maternal Mortality (factsheet).

19.UN (2018) Secretary-General's Report on the SDGs.

20.FAO (2014) Obesity and overweight factsheet.

21.WHO (2011) The Global Economic Burden of
Non-ommunicable Diseases.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Optimistically, 78% of companies are reporting to have a positive
impact on Goal 3and are also increasingly (93%) implementing policies
and programs that account for workplace health and safety of their
employees. Three-quarters of companies in the healthcare space,
including healthcare equipment and services, pharmaceuticals and
biotechnology, report significant positive impact on Goal 3, and most
(92%) report to have set targets to achieve the Goal.

BUSINESS OUTLOOK AND IMPACT ONGOAL 3

Business plays a significant role in effective public healthcare delivery,
especially as aninnovatorindigital healthcare interventions. Nearly
half (45%) of all countries and 90% of least developed countries have
less than one physician per 1,000 people. Leading companies are
advancing technologies, such as healthcare informatics, Artificial
Intelligence (Al), and blockchain to reach more people and reduce
intervention costs. For example, Al algorithms can diagnose wounds
viasmartphones and are enabling caretakers and doctors to remotely
monitor and advise patients.

Beyond the direct provision of healthcare, companies can impact Goal
3through efforts on Goal 6 (Clean Water and Sanitation), Goal 2 (Zero
Hunger), Goal 1 (No Poverty) and Goal 13 (Climate Action). A major risk
forinfectious disease and mortality is the lack of safe water, sanitation
and hygiene (WASH) and rising rates of non-communicable diseases —
which are largely linked to diets that are calorie dense, but nutritionally
poor —are projected to cost $47 trillion by 2030 and push millions of
people below the poverty line.”

CASE STUDY

AstraZeneca, in collaboration with the Cambridge Institute for
Sustainability Leadership, launched a pilot project at Lake Victoria's
Dunga Beach in Kenya to protect communities from indoor air pollution
by transforming waste into clean energy. The project aims to prevent
exposure to air pollutants by offering a substitute to wood-burning
cookstoves. The projectimplements 50 flexi-biogas domestic-scale
digesters and two community scale digester. The biogas generated
from the digesters can be used as cooking fuel to replace the dirty
waste currently used as burning fuel. The pilot project is part of
AstraZeneca's new sustainability strategy coined ‘Healthy Planet,
Healthier People', that aims to promote human health by targeting
environmental determinants of health.
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PROGRESS

QUALITY
EDUCATION

Globally, primary education enrolment reached
89%in 20177, yet 617 million children and
adolescents are not achieving minimum
proficiency levels in reading or mathematics by
the end of primary education.?? 101 million youth
lack basic literacy skills, of which more than
55% are women, who remain marginalized from
decent work and employment opportunities.?
Lack of trained teachers and poor conditions —
such as lacking electricity and clean water —in
schools further jeopardize prospects for quality
education. Primary education of girls can reduce
gender inequality globally: women currently
account for two-thirds of 750 million adults
without basic literacy skills.?

UNGLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 4:

Companies report to have:

Significant positive impact 24%

Somewhat positive impact 45%

Taking action on the Goal 48%

Products/services contributing to the Goal 42%

60%
of all schools dropouts occur within the first
three grades of schooling?

1-IN-5 CHILDREN
adolescents and youthis out of school?®

ONLY 3%

business leaders plan to invest significantly
more inreskillingin the next three years while
investmentin Alincreased 60%, 2017 over 2016%"

37.9%
global tertiary school enrollment rate in 201728

21. World Bank Database (2018) Primary School Enrolment

22.UN (2018) Secretary-General's Report on the SDGs.

23.UNICEF (2018) Literacy (Education).

24, UNESCO (2019) Education and Gender Equality.

25.UNESCO (2018) Data to Nurture Learning

26.UNESCO (2018) Out of School Children, Fact Sheet No.48.

27. Accenture (2018) Big Disconnect: Al, Leaders and Workforce.

28.World Bank Database (2018) School Enrollment.

29.UNESCO (2017) Newsroom: Zero Progress on Out of School.

30.UNESCO (2017) Digital Skills for Life and Work.

31. WEF (2018) Global Gender Gap Report.

32.Global Partnerships for Education (2018) 5 Ways Education Can
Help Achieve Gender Equality.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Corporate progress on Goal 4 is strong: 68% of companies reported

to have a positive impact on Goal 4. However, large sections of the
populationin developing countries are still deprived of access to
quality education. Sub-Saharan Africa and South Asia, for example,
account for over three-quarters of the global out-of-school
population.?® Yet, companies in Africa are reporting strong progress:
83% of companies have reported a positive impact on Goal 4, with
close to half reporting significant progress and over two-thirds setting
targets geared toward raising education levels.

BUSINESS OUTLOOK AND IMPACT ON GOAL 4

Business can progress Goal 4 most effectively by empowering their
future workforces with technological capabilities, skills and expertise.
In developed economies, 90% of jobs require some level of digital
skills®. Additionally, Aland automation is triggering an urgent call
toreskill workers. Over three-quarters (78%) of business and IT
executives agree thatincreasing employee velocity has increased

the need for reskilling in their organizations. Special attention also
needs to be paid to the digital divide between men and women to avoid
exasperating educational inequalities: women constitute just 22% of
Al professionals globally.®

Impact on Goal 4 is closely linked to Goal 5 (Gender Equality),

Goal 3 (Good Health and Well Being) and Goal 8 (Decent Work). An
additional school year can increase awoman's earnings by up to 20%
and decrease the probability of HIV by 6.7%. Girls with secondary
schooling are 5x less likely to become child brides and are 4x less
likely to be victims of Female Genital Mutilation (FGM).*? Access for
all tocomprehensive sexuality education also contributes to HIV
prevention, as well as broader sexual and reproductive health and
gender equality outcomes.

CASE STUDY

RELX GROUP —acompany specialized ininformation and analytics —
established a free-of-charge SDG Resource Centre to raise awareness
and advance the implementation of the Sustainable Development
Goals. The site contains articles, reports, tools, events, videos and
legal guidance on the Global Goals developed by the RELX Group and
UN partners, including the UN Global Compact. The site's SDG News
Tracker provides up-to-the-minute news about the Global Goals from
around the world, searching millions of articles published daily across
more than 75,000 news sources in the six UN languages as well as

in German.

GENDER
EQUALITY

Globally, 63% of women aged between 25-54
are part of the labour force, compared to 94%
men in the same age group.®?\Women also

earn approximately 20% less than men doing
the same work.® Politically, women hold only
20% of ministerial and 24% of parliamentarian
positions.®* Ecanomically, women have similar
access to financial services as menin just 60%
of countries®*and spend 2.6x more time on
housework and other unpaid activities.*® Women
are alsodisproportionately impacted by climate
change and extreme weather events.

UNGLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 5:

Companies report to have:

Significant positiveimpact 33%

Somewhat positiveimpact 48%

Taking action on the Goal 61%

Products/services contributing to the Goal 44%

70%

of women globally prefer to work at paid jobs®’
68%

Global Gender Gap score estimated by The World
Economic Forum®®

1-IN-3

women experience physical and/or sexual
violence®®

33
the number of women CEOs inthe Fortune 500
(up 37% from 2018)“°

28.8%
share of female researchers

32.UN Women (2019) Facts and Figures: Economic Empowerment.
33.WEF (2019) Closing the Gender Gap Parity Task Force.
34.UN Women, IPU (2019) Women in Politics (press release)
35.WEF (2018) Global Gender Gap Report.

36.UN Women (2018) Turning Promises into Actions.

37.1LO (2017) Towards a Better Future for Women and Work
38.WEF (2019) Closing the Gender Gap Parity Task Force.
39.UNDP (2018) Goal 5: Gender Equality.

40.Fortune (2019) Fortune 500 Female CEQOs

41.UNESCO (2018) Women in Science

42.WEF (2019) Closing the Gender Gap Parity Task Force.
43.World Bank (2017) Labour Force, Female Statistics.

44 World Bank (2018) The Cost of Gender Inequality.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Perceptions of progress on gender equality do not yet match the actual
pace of change required. While 79% of companies reported significant

or positive impact on gender equality and 82% reported to have gender
equality embedded into their corporate sustainability strategy, itis
estimated to take 202 years at this rate to close the economic gender

gap and achieve equality in the workplace.* Similarly, while most (87%)
companies report to have non-discrimination and equal opportunity (83%)
policies, the share of women in the global workforce remains weak: as of
2018, women constitute just 39% of the global labour force.*®

BUSINESS OUTLOOK AND IMPACT ONGOAL S5

Companies can play a crucial role in ensuring the economic
empowerment of women. The economic opportunity, not just the social
imperative, of closing the gender gapis colossal: according to the World
Bank, human capital wealth couldincrease by 21.7% globally and total
wealth by 14% with gender equality in earnings; simply by ensuring equal
pay for work of equal value.*

Laterinthis report we highlight three areas that with sufficient
investment could create tipping points for impact in the gender space.
We focus on the opportunities found in the following areas: Women

in Leadership: Achieving Gender Balance, Making the Future of Work,
Work for Women through inclusivity and Gender Lens Investing.

Women's Empowerment Principles Gender Gap Analysis Tool is

an online platform which helps global business leaders identify
strengths, gaps and opportunities toimprove gender equality and
women's empowermentin the workplace and within the markets and
communities they serve. Visit WEPS-GAPANALYSIS.ORG.

CASE STUDY

MAS Kreeda a subsidiary of MAS Holdings with the spirit of understanding
that women can be competitive inthe workplace if they have good-
quality, reliable childcare at the workplace. They provide a safe and well
supervised childcare center on premisis. This has led toanincreasein
the number of women (working mothers) in leadership positions. They
have also seen positive business-related impacts, such as reduction
inabsenteeism, retention of skill, productivity / efficiency and they

have become anemployer of choice. This case examples was recently
featured in the UN Global Compact Adaemy session Advancing Gender
Equality through Employer-Supported Childcare which was convened in
partnership with IFC.
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PROGRESS

CLEAN WATER
AND SANITATION

Water scarcity affects more than 40% of the
global population and nearly 663 million people
do not have access to clean drinking water*
Afurther 2 billion people globally live in countries
experiencing high water stress,**with Northern
Africaand Western Asia experiencing water
stress levels above 60%, which indicates strong
probability of future water scarcity.“® Further,
more than 80% of wastewater from human
activitiesis discharged into water bodies without
any treatment, resulting innearly 1,000 child
deaths each day due to preventable water and
sanitation-related diarrheal diseases.*

UNGLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 6:

Companies report to have:

Significant positiveimpact 20%

Somewhat positive impact 32%

Taking action on the Goal 32%

Products/services contributing to the Goal 35%

80%
of global wastewater flows back into the
ecosystem without being treated or reused*®

1.8 BILLION
people use adrinking water source thatis
contaminated with faecal matter

2.2 MILLION
deaths annually due to diarrhea®°

40 BILLION
hours women in sub-Saharan Africa collectively
spend collecting water every year

44.UNDP (2018) Goal 6: Clean Water and Sanitation.
45.UN Water (2018) Water Scarcity Facts.

46.UN SDG Knowledge Platform (2017) Progress of Goal 6.
47.UN (2019) SDGs: Clean Water and Sanitation

48.UN Water (2018) Quality and Wastewater.

49.1bid.

50.UN Water (2018) Water Sanitation and Hygiene

51. UNEP (2019) Measuring Progress

UNGLOBAL COMPACT COMPANY CONTRIBUTION

One-third (30%) of companies report to have noimpact on Goal 6.

For companies to make positive contributions, they can develop and
adopt water stewardship strategies, especially in water scarce regions
of Asiaand Africa. Yet, fewer than a quarter of the companies surveyed
reported having water management fully integrated in their strategy
and operations, and half have not set minimum water reduction targets.

BUSINESS OUTLOOK AND IMPACT ON GOAL 6

Business across sectors can put mechanisms in place that reduce
water abstraction (extracting water from a natural source) for
operational uses such as irrigation and industrial applications and
reduce their water consumption. The agricultural sector, for example,
uses over two-thirds (69%) of all water globally. Increased private
investment in wastewater managementis critical to achieve Goal 6.
As of 2018, only 59% of domestic wastewater flow is collected and
treated while the remaining untreated water poses environmental and
public health risks>

Impact on Goal 6 can progress Goal 3 (health and well-being), Goal
14 (life below water) and Goal 15 (life on land). Water strategy can
reduce water-borne and waste-related illnesses leading to healthier
communities. Improving water use in business operations also
enhances ecological integrity and natural ecosystems.

The CEO Water Mandate is a public-private initiative designed
to assist companies in the development, implementation and
disclosure of water sustainability policies and practices. Visit
CEOWATERMANDATE.ORG.

CASE STUDY

SUEZ facilities have potential to generate alternative resources,
including water, energy and secondary raw materials, and contribute
tothe protection of natural resources. In Spain, SUEZ's Granada
wastewater treatment plant has become a biofactory, where all of

the treated wastewater and sewage sludge is used in agriculture. The
grease and sand produced are converted into compost and, after 2020,
the surplus electricity generated by the plant will be injected back into
the distribution network. In Chile, the wastewater treatment plants of
Aguas Andinas have been awarded the Momentum for Change Award
of the United Nations Framework Convention on Climate Change for
their balanced benefits on people's quality of living and on the health of
the ecosystem.

The share of renewables in global energy
consumptionis growing, with significant gains
in hydropower in East Asia and the Pacificin
2017.However, most (78.5%) of the energy is
derived from fossil fuels®?, and close to a quarter
of the global rural population still lacks access to
electricity®®, with over 3 billion people —mostin
Asia and sub-Saharan Africa— cook with unclean
fuels.

UNGLOBAL COMPACT PARTICIPANT
RESPONSES TOGOAL 7:

Companies reportto have:
Significant positive impact
Somewhat positive impact
Taking action on the Goal

Products/services contributing to the Goal

Number of cooling devices by 2050 (from current
3.6 billion)®®

Depletion year of known crude oil reserves

Depletion year of known coal deposits®®

“The strong nexus between energy and
water calls for developing integrated
systems that can marshal the synergies
between energy and water projects.
Addressing both energy and water
in concurrent summits presents a
unique opportunity forintegrated and
sustainable solutions.”

Wu Hongho, Former Under-Secretary-General
of the United Nations

52.REN21 (2018) Renewables 2018: Global Status Report
53.World Bank Database (2018) Access to Electricity.
54.UNDP (2018) Goal 7: Affordable and Clean Energy.
55.0il and Gas Technology (2018) World Energy Consumption Report.
56.Electrocity (2018) The End of Fossil Fuels.
57. Frankfurt School FS-UNEP Collaborating Centre (2018) Global
Trends in Renewable Energy Investment
58.UNGC-Accenture (2012) Sustainable Energy for AlL:
The Business Opportunity.
59.UNEP (2018) Renewable Trend
60.1LO (2019) Future of Work: Major Trends.
61.WHO, (2018) Household Air Pollution and Health

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Companies are making progress in developing capabilities for
affordable and clean energy —60% of companies report to have
significant to positive impact on Goal 7, yet only about a quarter of
African (25%) and Asian (27%) companies report significant impact
on the Goal. Developing countries are investing more than developed
countries inrenewable technologies due to their cost effectiveness.
On the other hand, developed regions of the world like Europe are
witnessing a declinein clean energy investments.5” Nearly half of the
global companies surveyed meet less than a quarter of their energy
requirements from renewable sources of power, yet only 22% of
companies have reported to have fully integrated renewable

energy policies.

BUSINESS OUTLOOK AND IMPACT ONGOAL 7

Business is uniquely positioned to significantly progress Goal 7 as
adriver to provide capital, develop efficient products and services,
supportinnovation and enable knowledge-sharing and learning
related to clean energy.® Globally, R&D investment in renewable
energy reached a record high in 2017, increasing 6% to $9.9 hillion.
This was driven by corporate R&D which rose 12% while government
spending remained unchanged.*® The transition to a clean energy
economy and the subsequent creation of green jobs should align with
decent work principles.®°

Progresson Goal 7 also has adirectimpact on Goal 5 (gender equality).
According to WHO, around 3 billion people rely on open fires and simple
stoves run on polluting fuels.®' The dominant role of women and girlsin
food preparation puts their health and livelihood at risk due to exposure
toindoor air pollution leading to premature deaths.

CASE STUDY

COVESTROis pushing boundaries by directly targeting the
Sustainable Development Goals with its research and development
projects. The company has setasits goal that by 2025, 80% of its
spending inresearch and development projects will be targetedin
areas that specifically contribute to the achievement of the Global
Goals. Covestro already uses its materials to enable solutions that
advance sustainable development —for example, the company's
polyurethane resinis used to build long-lasting, resilient wind blades
advancing the transition towards clean energy.

| 49


http://www.undp.org/content/undp/en/home/sustainable-development-goals/goal-6-clean-water-and-sanitation.html
http://www.unwater.org/water-facts/scarcity/
https://sustainabledevelopment.un.org/sdg6
https://www.un.org/sustainabledevelopment/water-and-sanitation/
http://www.unwater.org/water-facts/quality-and-wastewater/
http://www.unwater.org/water-facts/water-sanitation-and-hygiene/
https://wedocs.unep.org/bitstream/handle/20.500.11822/27627/MeaProg2019.pdf?sequence=1&isAllowed=y
http://www.ren21.net/wp-content/uploads/2018/06/17-8652_GSR2018_FullReport_web_-1.pdf
https://data.worldbank.org/indicator/EG.ELC.ACCS.RU.ZS
http://www.undp.org/content/undp/en/home/sustainable-development-goals/goal-7-affordable-and-clean-energy.html
http://www.oilandgastechnology.net/news/global-quadrupling-cooling-appliances-14-billion-could-see-staggering-increase-world%E2%80%99s-energy
https://www.ecotricity.co.uk/our-green-energy/energy-independence/the-end-of-fossil-fuels
http://fs-unep-centre.org/sites/default/files/publications/gtr2018v2.pdf
http://fs-unep-centre.org/sites/default/files/publications/gtr2018v2.pdf
https://www.accenture.com/us-en/~/media/Accenture/Conversion-Assets/DotCom/Documents/Global/PDF/Strategy_5/Accenture-Sustainable-Energy-for-All-The-Business-Opportunity.pdf
https://www.accenture.com/us-en/~/media/Accenture/Conversion-Assets/DotCom/Documents/Global/PDF/Strategy_5/Accenture-Sustainable-Energy-for-All-The-Business-Opportunity.pdf
http://www.iberglobal.com/files/2018/renewable_trends.pdf
https://www.ilo.org/global/topics/future-of-work/trends/WCMS_549356/lang--en/index.htm.
https://www.who.int/news-room/fact-sheets/detail/household-air-pollution-and-health

50

PROGRESS

DECENT WORK AND
ECONOMIC GROWTH

o

Progress toward Goal 8 has been slower

than expected. Poor working conditions are
identified as the main global challengein the
world of work. The global unemployment rate
has declined but more than 170 million people
remain unemployed. Global inequality, both
within and between countries and regions, has
beenidentified as the main obstacle to achieving
decent work and sustainable growth. Despite
modest progress there are still 152 million
children trapped in child labour and around 40
million victims of modern slavery.5?

UNGLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 8:

Companies report to have:

Significant positive impact 40%

Somewhat positive impact 47%

Taking action on the Goal 66%

Products/services contributing tothe Goal 57%

61%

of the global workforce isinformally employed 8
48%

women's participationin the labor force as
compared to 75% for men

1MILLION

annualincrease in the number of unemployed
persons

2.3 MILLION

people die annually due to work-related
accidents or diseases.®®

“Ending poverty and promoting decent
work are two sides of the same
coin. Decent work is both the major
instrument to make development
happen and also in effect, the central
objective of sustainable development.”

Guy Ryder, ILO Director-General

62.1L0 (2019) World Employment and Social Outlook: Trends

63.1L0O (2018) Occupational Safety and Health.

64.1LO (2018) Modern Slavery and Child Labour.

65.1L0O (2017) How Decent Work and Climate Resilience Grow Together.
66.1L0 (2018) World Employment and Social Outlook: Trends.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Most (87%) of companies report to have a significant to positive impact
on Goal 8. Companies also report progressive practices on labour
rights —92% have policies and practices specifically advancing labour
rights, and about two-thirds report to have policies on not using or
benefiting from child and forced labour (69% and 67%, respectively).
However, close to a quarter of companies do not benchmark supply
chain partners to the Ten Principles of the UN Global Compact and
35% of these companies report not having a similar priority for
suppliers. Most (88%) companies report to have policies in place to
ensure safe working conditions.

BUSINESS OUTLOOK AND IMPACT ONGOAL 8

More than 450 million people work in supply chain-related jobs. While
complex global supply chains can offerimportant opportunities for
economic and social development, they often present serious human
rights risks that many companies have failed to mitigate and respond
to effectively. Companies should undertake “humanrights due
diligence” measures to ensure their operations respect human rights
and do not contribute to human rights adverse impacts. By addressing
their humanrights impacts and committing to advance decent work
in global supply chains, companies contribute to building resilient and
productive workforce and societies. Business success is closely linked
to the prosperity of the communities in which they operate and in the
long term, companies thrive only if societies thrive.

Businessinvestmentin transitioning towards a green economy

will further create new jobs in environmentally friendly production
processes. TheILO has coined the term Green Jobs to describe
employmentin sectors like renewable energy, electric cars and organic
agriculture®®estimated to create 24 million additional jobs by 2030 if
theright policies to promote a greener economy are putin place.®

The UN Global Compact Decent Work in Global Supply Chains Action
Platformis building an alliance of companies committed to respecting
human rights and fundamental principles and rights at work by
leveraging their supply chains and taking collective action to address
decent work deficits.

CASE STUDY

RESTAURANTES TOKS hired an individual coffee producer and asked
them to organize the company's other coffee producers. Through

this effort, the company built its own cooperative, consisting of 120
coffee producers this season, and 500 projected for next season.

The company now buys coffee directly from the producers without
intermediaries. The producers in the cooperative are paid up to 100%
more than what they usually earnin the supply chain. The coffee
project serves as a trust-building initiative between the company and
its suppliers and continues to contribute to raising the standard of
living for individuals working within the supply chain.

INDUSTRY, INNOVATION
AND INFRASTRUCGTURE

There are only 3.9 hillion people globally using
theinternet which limits the potential to expand
internet-based businesses. In 2018, Africa had an
internet penetration level under 25%, the lowest
inthe world, as opposed to an 80% penetration
levelin Europe.®® Patents encourage innovation
and provide incentives for research. In 2017, 3.17
million patents were filed globally, driven by
heightened patent activity in Asia, particularly

in China.’

UN GLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 9:

Companiesreportto have:

Significant positive impact 33%

Somewhat positiveimpact 41%

Taking action on the Goal 48%

Products/services contributing to the Goal 59%

2.3%
of global GDP is spent on research and
development "

7.7 BILLION

mobile cellular subscriptions globally
28%

Representation of women in the science and
engineering workforce 73

“Without the private sector we will not
have the necessary innovation, we will
not have the necessary capacity to
discover new markets, new products,
new services and to be able to develop
new areas in the economy.”

Antdnio Guterres, United Nations Secretary-General

69. Statista (2019) Internet Penetration Rate by Region
70.WIPO (2018) Intellectual Property Facts and Figures.
71.WIPO (2017) World Bank Database

72.World Bank Database (2018) Mobile Subscriptions
73.NGCP (2018) Girls and Women in STEM.

74, WEF (2018) The Future of Jobs Report

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Glabally, companies have shown progress in developing infra-
structure to aid in the developmental process, with 74% reporting
asignificant to positive impact on Goal 9. Itis encouraging to observe
31% of African companies reporting a significantimpact on the Goal,
which is at par with the proportion of North American (32%) and
European (34%) companies.

BUSINESS OUTLOOK AND IMPACT ONGOAL 9

Itisimportant for business to recognize both the benefits and potential
unintended consequences of the fourth Industrial Revolution on
Agenda 2030. Automation threatens to disrupt millions of workers
employed in manufacturing hubs across the globe, particularly in
Asia. Mitigating negative consequences with positive action such as
reskilling the workforce ensures inclusive human capital growth.

75 million jobs are expected to be displaced by 2022, however,
repurposing could also create 133 million roles; an opportunity
toensureinclusion of vulnerable groups and gender equality.’™
Technology can protect the rights of workers across the value chain
through fair wages and safe working conditions. Furthermore,
businesses must balance ethics and innovation to prevent misuse of
products and services and negative human rights impacts (e.g. 3D
printing could become a route to manufacture weapons, disrupting
law and order).

Progress on Goal 9 has adirectimpact on Goal 10 (Reduced
Inequalities). Businesses need to make geographically equitable
investments: infrastructure gaps could exasperate economic
inequalities between the global north and global south. Forinstance,
90% of manufacturing industries are owned by and located in the
Northern hemisphere. Inversely, the South (with three-quarters of the
global population) has access to only one-fifth of the world's income.

CASE STUDY

UPM's Biofare strategy guides the company’s work towards its 2030
responsibility targets and contributes to the achievement of the Global
Goals. UPM's experience and position as a promoter of sustainable
forestry and user of wood biomass enable the company to seize the
limitless potential of hioeconomy. UPM works to develop renewable
and responsible solutions to reduce the world's reliance on fossil-
based materials.
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https://www.ilo.org/global/research/global-reports/weso/2019/lang--en/index.htm
https://www.ilo.org/moscow/areas-of-work/occupational-safety-and-health/WCMS_249278/lang--en/index.htm
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https://www.statista.com/statistics/265149/internet-penetration-rate-by-region/
https://www.wipo.int/edocs/pubdocs/en/wipo_pub_943_2018.pdf
https://data.worldbank.org/indicator/GB.XPD.RSDV.GD.ZS?view=chart
https://data.worldbank.org/indicator/IT.CEL.SETS
https://ngcproject.org/sites/default/files/ngcp_the_state_of_girls_and_women_in_stem_2018a.pdf
https://www.weforum.org/reports/the-future-of-jobs-report-2018
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1 0 REDUCED
INEQUALITIES

A

(=)

v

In a business-as-usual scenario, the wealthiest
1% are expected to hold 39% of the total global
wealth by 2050.”*Marginalimprovement

in achieving gender parity has had positive
impacts on political empowerment, economic
participation, educational attainment and the
health of women, although complete gender
equality is not foreseeable in the near future.’
Disadvantaged groups like persons with
disabilities, migrants, LGB T+ individuals and
indigenous peoples continue to be denied access
to equal opportunities.

UN GLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 10:

Companies report to have:

Significant positive impact 22%

Somewhat positiveimpact 46%

Taking action on the Goal 39%

Products/services contributing to the Goal 34%

10% OF WORKERS
receive 48.9% of total global pay, while the
lowest-paid 50% of workers receive just 6.4%.

“The United Nations, whose
membership comprises almost all the
states in the world, is founded on the
principle of the equal worth of every
human being.”

Kofi Annan, Former Secretary-General,
United Nations’

76.UNDP (2019) Goal 10: Reduced Inequalities.

78.WEF (2018) Global Gender Gap Report.

79.Nobel Prize (2001) Kofi Annan Nobel Lecture

80.Marketwatch (2018) Fortune 500 CEQ Pay.

81.1LO (2018) Global Commission on the Future of Work:
Work for a Brighter Future.

82.1bid.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Most (91%) companies report to have policies related to Human
Rights, with more than a third taking action to advance Goal 10 and
reporting their products and services contribute to this Goal (39%

and 35%, respectively). However, only about a quarter of companies
surveyed conduct humanrights risk assessments only or report

to have a significant positive impact (26% and 24%, respectively).

The average CEO-to-worker pay ratiois 339 to 1 for Fortune 500
companies, atrend thatis in line with soaring income inequality across
the world. Median-salaried employees in most companies would take
45yearsto earn what their CEOs earnin a single year.®°

BUSINESS OUTLOOK AND IMPACT ONGOAL 10

Businesses can have a significantimpact on Goal 10 by implementing
policies and practices to support equality of opportunity, treatment, and
outcome for all, within their own operations and across the supply chain.

As the world enters the fourth Industrial Revolution, businesses need
to take responsibility for building a just and equitable future of work

by focussing on a human-centered agenda.: 2 billion people make their
living in the informal economy and 344 million jobs need to be created
by 2030.8 While social protection has been extended globally, persons
with disabilities are five times more likely than the average to incur
catastrophic health expenditures and resumes that identify persons
as LGBT receive 30% fewer call-backs for employment.

Reducing inequalities can help close the gender pay gap: women are
paid ~20% less than men. Additionally, only 53% of all households
have internet access globally, and this share drops to 15% in
emerging countries.®

CASE STUDY

JAPAN ASIA GROUP LIMITED's group company Kokusai Kogyo
established a subsidiary TDS to focus on providing job opportunities to
people with physical disabilities in response to a Japanese Government
employment initiative. Utilizing Government programs, TDS's work
space was designed with fully accessible elevators, restrooms and
parking spaces wider than regulations required. Over the years TDS
has grown into an in-house source of expertise on the needs of persons
with disabilities, and its contribution to group profits have made it an
important subsidiary. For example, TDS now gives Kokusai Kogyo
acompetitive edgein city and facility accessibility planning and in
developing navigational software for persons with disabilities.

1 SUSTAINABLE CITIES
AND COMMUNITIES

N8

Currently, half of the world's population,
approximately 3.5 billion people live in cities and
an estimated 828 million people live in slums.
Inadequate housing in urban areas adversely
impacts equity, safety and economic growth,
while increasing vulnerability to natural disasters
and diseases. Global population growth will

need to be balanced with new demands on urban
infrastructure while managing its impact.

UNGLOBAL COMPACT PARTICIPANT
RESPONSES TOGOAL 11:

Companies report to have:

Significant positive impact

Somewhat positive impact

Taking action on the Goal

Products/services contributing to the Goal

46%

expected rural to urban migration by 204082
1-IN-8

people live in slums across the world®®

91%

global urban population breathing air that does
not meet WHQ's air quality standards®

3.4 MILLION
deaths annually due to air pollution

$387.9BILLION
size of the green building materials market by
2023 (CAGR of 11.7% during 2018-2023)%

81.UNDP (2018) Goal 11: Sustainable Cities.

82.Global Infrastructure Qutlook (2019) Forecast.

83.UN Habitat (2016) Slum Almanac.

84.UN (2018) Background Notes SDG 11.

85.IMARC Group (2018) Green Building Materials Market: Global
Industry Trends, Share, Size, Growth, Opportunity and Forecast
2018-2023.

86.UNGC-Accenture (2015) CEO Study: A Call to Climate Action.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Construction and materials, real estate and utilities companies
continue toreport strongimpact on progressing sustainable cities and
communities: 60% of companies report to have a significant positive
impact on Goal 11. The UN Global Compact Cities Programme,

the urban arm of the UN Global Compact, facilitates collaboration
between cities and regional governments with the private sector and
civil society. Addressing complex global challenges on the local level,
itis aplatform for partnered sustainable urban development action.
Visit CITIESPROGRAMME.ORG.

BUSINESS OUTLOOK AND IMPACT ONGOAL 11

Businesses have a large role in shaping sustainable urban areas and
connecting residents to essential services and by developing resilient
infrastructure, buildings, and materials that maximize mobility and
access togreen space while minimizing resource use, pollution, and
negative impacts on vulnerable groups in society (e.g. a financial
institution partners with a city governmenttoissue green bonds
toattractinvestmentin sustainable infrastructure).

Impact on Goal 11 is connected to Goal 13 (Climate Action): low-
carbon solutions in the building and transportation sectors are
enabling greater efficiency. Companies in the household and mobility
sectors are alsoinnovating natural refrigerantsin cooling and
refrigeration appliances as well as growing the electric vehicles and
shared mobility markets. Smart cities are also better connected to
police services, educational institutions, and medical centers that can
aid the growth and development of the community.

CASE STUDY

BASF creates solutions to reduce resource consumption at
construction sites. The company’s Green Sense® Concrete package
optimizes concrete mixtures by reducing environmental impacts and
meeting performance requirements at consistent costs. The Green
Sense Concrete technology supports the use of recycled materials
which match both project specifications and the quality of raw
materials. This results in buildings with smaller carbon footprints and
areduced environmental impact compared with buildings utilizing
conventional concrete mixtures. During the construction of the One
World Trade Centerin New York City, BASF's solutions helped save
around 15,800 tons of CO2 equivalents and 25,400 megawatt hours
of energy. This equals the yearly CO2 emissions of approximately
1,400 people.
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https://www.undp.org/content/undp/en/home/sustainable-development-goals/goal-10-reduced-inequalities.html
http://www3.weforum.org/docs/WEF_GGGR_2018.pdf
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https://sustainabledevelopment.un.org/content/documents/197282018_background_notes_SDG_11_v3.pdf
https://www.imarcgroup.com/green-building-materials-market
https://www.imarcgroup.com/green-building-materials-market
https://www.imarcgroup.com/green-building-materials-market
https://www.accenture.com/t20151111T221550__w__/us-en/_acnmedia/Accenture/Conversion-Assets/DotCom/Documents/Global/PDF/Strategy_7/Accenture-UNGC-CEO-Study-A-Call-to-Climate-Action.pdf
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12 RESPONSIBLE
CONSUMPTION

AND PRODUCTION

O

Most of the world's population (86%) resides in
countries that consume resources at arate faster
thanthe Earth can replenish these resources.?’
Today, we require 1.7 earths to satisfy global
resource demand. If this level of consumption
is sustained, we would require two earths to
support the global population by 2030. 88

To transitiontoa “one planet” world, where

we consume only the resources that the earth
canregenerate, we must decouple economic
prosperity fromresource use and environ-
mental impact.

UNGLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 12:

Companies report to have:

Significant positiveimpact 27%

Somewhat positive impact 45%

Taking action on the Goal 50%

Products/services contributing to the Goal 56%

$4.5 TRILLION

Value potential of circular economy by 2030 —
$4.5trillion (4% of projected GDP)®®
$990BILLION/YR

Cost of global food wastage

ONLY 20%

of global e-waste is properly recycled
LESS THAN 1%

of clothingis recycled, a loss of more than
$100 billionin materials each year®?

95% OF THE VALUE

of plastic packaging material, worth $80-120
billionis lost each year®

87. UNFCCC (2018) Earth’'s Annual Resources Budget Consumed in
Just 7 Months.

88.WWF (2018) August 1 marks Earth Overshoot Day in 2018.

89.Accenture (2017) Waste to Wealth Executive Summary.

90.FAO (2019) Resources: Key Findings.

91.1TU (2017) Global e-Waste Monitor Report.

92.Ellen Macarthur Foundation (2017) New Textiles Economy Report

93.New Plastics Economy (2016) Rethinking the Future of Plastics

94.Accenture (2017) Waste to Wealth Executive Summary.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Globally, large corporations are leading the way, with 79% reporting
apositiveimpact on Goal 12. 76% of the companies have policies and
practices promoting sustainable consumption and responsible use

of resources, and 57% have cleaner and safer production objectives.
However, only 42% of the companies conduct corporate responsibility
due diligence of their entire supply chain. Regionally, 58% of companies
in Asia, which accounts for a large proportion of global production
andis growing domestic material consumption rapidly relative to
biocapacity, report to have set targets centred on Goal 12. In North
America, where thereis also a sizable gap in resource availability
versus consumption, 52% of companies report targets for Goal 12,
whereas companies in Africa where biocapacity is comparably high,
just 29% of companies report targets for Goal 12.

BUSINESS OUTLOOK AND IMPACT ONGOAL 12

Businesses can lead impact on Goal 12 by transitioning from a

linear ‘take-make-dispose’ economy to a circular economy in which
materials are constantly cycled back through the value chain for
re-use, resulting in less energy and resource consumption. Many
companies are beginning to deploy circular models that replace finite
raw inputs with recycled materials or renewable resources, keep
products at highest utility and increase their collection at end-of-life to
re-enter the production cycle or adjacentindustries.

Emerging technologies are enabling the circular economy, such as
material science, sorting and recycling technologies, and sensors that
enable asset monitoring for extended use and reuse. Many companies
are alsoengagingin partnerships to build ecosystems and alternative
supply chains. %

CASE STUDY

A.P.MOLLER-MAERSK believes that stronger, more inclusive growth
can be enabled by working with partners to multiply the benefits of
trade. A particular focus area for Mearsk is reducing food loss during
transportation by investing ininnovation and partnerships. In Nigeria,
Maersk is engaging with the International Finance Corporation

(IFC) and local agricultural organizations. Tomatoes are a staple
cropin Nigeria, but because of poor infrastructure, nearly half of all
tomatoes are lost post-harvest. The partnership brings together IFC's
investment expertise, Maersk's transport and logistics expertise and
local supermarket chains to bring more tomatoes to the domestic
market and reduce food loss.

13 CGLIMATE
ACTION

3

Rising global temperatures due to greenhouse
gas emissions have increased the incidence of
extreme weather events and threaten to raise
global sea levels, submerging major coastal
cities across the world. For each 1-degree Celsius
increase in temperature, grain yields decline by
5%. Greenhouse gas emissions are 50% higher
than 1990 levels. Goal 13 aims to mobilize $100
billion annually by 2020 to address the needs

of developing countries and adapt to climate-
related disasters.®

UNGLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 13:

Companies report to have:

Significant positiveimpact 25%

Somewhat positive impact 36%

Taking action on the Goal 48%

Products/services contributing to the Goal 52%

$1TRILLION
loss to the global economy due to flooding in
coastal cities by 2050%

52TO98 CENTIMETRES
Risein sea levels under business-as-usual
scenario by 21009

2016, 2015, 2017
Warmest years on record®®

“We are the first generation that can
end poverty, and the last generation
that can take steps to avoid the worst
impacts of climate change. Future
generations will judge us harshly if
we fail in upholding our moral and
historical responsibilities.”

Ban Ki-Moon, Former United Nations
Secretary-General

95.UNDP (2018) Goal 13: Climate Action.

96.World Bank (2018) Costal Cities at Highest Risk of Floods.

97.IPCC (2018) Sea Level Change

98.World Meteorological Organisation (2017) Warmest Years
Record.

99.SBTi (2019) Why Set a Science Based Target?

100. BSR (2018) Private Sector Leadership on Climate Adaptation.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Fewer than half of companies have reported to be taking action
toachieve Goal 13 and one-third have attested that they have no

or negative impact on the Goal. Although most (94%) companies
surveyed report to have environment-related policies and practices,
fewer than a quarter have reported incorporating climate change
policy into their overall company strategy. Science-based targets
provides companies with a clearly defined pathway to future-proof
growth by specifying how much and how quickly they need to reduce
their greenhouse gas emissions. Learn more at unglobalcompact.org/
take-action/action/science-based-target.

BUSINESS OUTLOOK AND IMPACTONGOAL 13

TheIPCC has reported that global temperatures willincrease by 1.5°C
by 2030, critically elevating the need for business to play a greater role
in progressing Goal 13. A clear pathway is urgently setting emissions
reduction goals through the Science-Based Targets initiative (SBTi).
Presently, 566 of the world's largest companies have setan SBT

or have committed to set one to drive climate action and business
stability: 63% of executives say their SBT drives innovation; 35%

have increased regulatory resilience; 52% report elevated investor
confidence and 55% say they have gained competitive advantage.®®

Climate change further represents material risk to business, urging
focus toward climate resilience activities. The number of registered
weather-related events has tripled in the last three decades, resulting
ininsurance losses of approximately $50 billion alone in the last 10
years®Climate action also presents market opportunities in areas
such as clean fuels, low-carbon and low-energy buildings, smart
cities, use of intelligent urban public transport and the harnessing of
digital, technological and datarevolutions.

CASE STUDY

IBERDROLA has set a science based target and announced its target
toreduce theintensity of its CO2 emissions to 150 grams per kWh

in 2030 (alevel 50 percent less thanits emissions in 2007), and to

be carbon-neutral by the 2050. Iberdrola has closed 15 coal and oil
plants and works closely with local authorities to guarantee jobs

and minimize impact on the supply chain and the local economy. The
company hasintegrated the Sustainable Development Goals as part
of its business strategy and corporate governance system and focuses
its efforts on sustainable energy (Goal 7), water & sanitation (Goal 6),
partnerships (Goal 17) among others.
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https://sciencebasedtargets.org/why-set-a-science-based-target/
https://www.bsr.org/reports/BSR_Resilient_Business_Resilient_World_A_Research_Framework_for_Private_Sector_Leadership_on_Climate_Adaptation.pdf
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1 LIFE
BELOW WATER

Globally, over 40% of the oceans are heavily
affected by pollution, depleted fisheries, loss

of coastal habitats and other human activities.
By 2050, the oceans are expected to contain
more plastic than fish, and more than 90% of
coral reefs are atrisk of dying off. In 2019, the
Intergovernmental Science-Policy Platform

on Biodiversity & Ecosystem Services Global
Assessment found that up to 300 million people
incoastal areas are atincreased risk due to loss
of coastal habitat protection and 1 million animal
and plant species are at risk of extinction, and
emphasized that transformative changes are
needed in order to restore and protect nature.’*!

UN GLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 14:

Companies report to have:

Significant positiveimpact 8%

Somewhat positive impact 20%

Taking action onthe Goal 13%

Products/services contributing to the goal 18%

$3TRILLION

market value of marine and coastal resources
andindustries, equivalent to 5% of the

global GDP%4

1.6 MILLION SQ. KILOMETRES

Size of the Great Pacific Garbage Patch (twice
the size of France)'%®

$14 TRILLION

Rising sea levels could cost the world US$ 14
trillion by 2100108

101. IPBES (2018): IPBES Assessment Guide Summary. Secretariat of
the Intergovernmental Science-Policy Platform on Biodiversity
and Ecosystem Services, Bonn, Germany.

104. FAO (2019) Shining the spotlight on “Life below Water."

105. Scientific Report (2018) Great Pacific Garbage Patch Sprawling
with Far More Debris.

106. UK National Oceanographic Centre (2018) Flooding from Rising
Sea.

107. Climate News Network (2017) High Marine Extinction Risk by
2100.

108. CB Insights (2019) Food and Beverage Trends Report

UN GLOBAL COMPACT COMPANY CONTRIBUTION

Over half of companies (55%) report to have zero or negative impact
on Goal 14. Surprisingly, only a subset of companies (20%) in the
consumer goods industry —which is responsible for over one-quarter
(26%) of all plastics used globally —have reported setting targets on
Goal 14 and just 32% report to have a positive impact.

Global Goals, Ocean Opportunities: arecent report developed by

the Sustainable Ocean Business Action Platformand it's partners
elaborates therole of business in securing a healthy, productive and
well-governed ocean. Private sector innovation and investment,
together with strong public and private governance frameworks, could
exponentially increase the amount of sustainable resources delivered
from the ocean, including healthy food, secure and affordable clean
energy, and more efficient and lower-carbon transport.

BUSINESS OUTLOOK AND IMPACT ON GOAL 14

Restoring and protecting ocean health will be vital in achieving the
Global Goals. Climate change, waste and plastic, habitat destruction,
overfishing, and poor governance are key risks that will require global
and collective action. Through the UN Global Compact's Sustainable
Ocean Business Action Platform, top five tipping points for business
toaddress are: traceable seafood, zero emission shipping, ocean
renewable energy, zero plastic waste and mapping ocean resources.

Taking aninterconnected approach on Goal 14 linked to poverty

and hunger presentsinnovative opportunities to protect marine
ecosystems as well as safeguards the rights of vulnerable
communities living in coastal areas. Lab-grown cultured fish meat, for
example, is being developed by emerging food start-ups and is a viable
solution to tackling the global challenge of hunger, malnutrition and
food contamination while preventing overexploitation of fish stocks.1%®

CASE STUDY

CERMAQ s developing new technologies such as the iFarm to enable
more sustainable aquaculture in efforts to create food systems that
can help ensureincreased food security and improved nutrition.
Rather than relying on group-based treatment of fish, iFarm allows
forindividual-based treatment and improved accuracy. Implementing
the iFarm model will allow for huge gains in the growth of salmon
production. Improved aquaculture practices are vital for restoring and
maintaining the health of the ocean.

19 o

Three-quarters (74%) of the poor are affected by
land degradation globally through reduced and
loss of economic productivity from land use.’®®
2.6 billion people depend directly on agriculture
and 1.6 billion on forests for their livelihood.'1
Humans represent just 0.01% of all living things
on the earth; however, research has shown that
we have been responsible for the loss of 83% of
all wild animals and half of the plants.'*!

UNGLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 15:

Companies report to have:

Significant positiveimpact 11%

Somewhat positive impact 30%

Taking action on the Goal 21%

Products/services contributing to the Goal 27%

60-80%

of earth's fresh water provided by mountain
ranges

80%

of all terrestrial species of animals, plants
andinsects are in forests*?

$125 TRILLION
annual value of ecosystems to human
livelihood and well-being**®

1MILLION
animal and plant species are threatened with
extinction, many within decades®*

109. UNEP (2019) Measuring Progress

110. UN (2019) Goal 15: Life on Land.

111. National Academy of Sciences of the United States of America

(2018) Biomass Distribution of the Earth

112. Ibid.

113. UNDP (2019) Goal 15: Life on Land.

114. UN (2019) Nature's Dangerous Decline ‘Unprecedented’; Species
Extinction Rates ‘Accelerating’.

115. UNDP (2018) Creating a Sustainable Food Future.

UN GLOBAL COMPACT COMPANY CONTRIBUTION

Less than half of companies (41%) have reported to have had a positive
impact on Goal 15, just 22% have declared Goal 15in their targets

and only 27% say their products or services contribute to this Goal.
The metals and mining industry contribute significantly to land
degradation, however, few companies (45%) in the industry have set
targets to counter theirimpact, and only 13% have fully integrated
biodiversity policies within their overall corporate strategy. 15 of the
17 megadiverse countries of the world are in Asia, Africa and Latin
America. However, 41% of the companies located in these regions
have reported having no or negative impact on Goal 15.

BUSINESS OUTLOOK AND IMPACT ONGOAL 15

Businesses can protect natural ecosystems across multiple tiers of
their supply chain, such as through implementing deforestation-free
policies, sustainable forestry management, soil health or regenerative
management practices. Efforts toimpact Goal 15 can also protect
valuable assets, such as by limiting loss of plant biodiversity needed
for pharmaceutical research or protecting topsoil for agricultural
productivity.

Actionon Goal 15is also closely linked with impact on Goal 2 (Zero
Hunger) and Goal 13 (Climate Action). For example, as agricultural
land area shifts (e.g. from temperate areas to the tropics) within
regions, businesses should ensure that food production expands
through productivity gains rather than land conversion, protecting
natural ecosystems and avoiding increases in greenhouse gas
emissions and loss of biodiversity. Nature-based climate solutions can
contribute approximately one-third of the CO2 reductions needed by
2030.1%

CASE STUDY

PERNOD RICARD's Campo Viejo Winery has used innovative tactics to
reduce and offset greenhouse gas emissions, leading to it becoming
the first winery in Spain to reach a carbon-neutral status in 2011. The
winery has practices to preserve the flora and fauna of the surrounding
areas and it has significantly reduced pesticide-use in favour of natural
methods of pest control. Moreover, Pernod Ricard's employees have
set up 'insect hotels' and other makeshift habitations around the
winery to encourage a variety of species to inhabit the area, further
enhancing the site's biodiversity.
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https://www.ilo.org/global/topics/forced-labour/policy-areas/fisheries/lang--en/index.htm
http://www.fao.org/news/story/it/item/1183552/icode/
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16 PEACE, JUSTICE
AND STRONG
INSTITUTIONS
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5.1 billion people or two-thirds of the global
population lack meaningful access to justice.
Women and children are the worst affected:

one billion children are victims of violence while
half of women believeitis pointless to report
sexual harassment cases to the police.!*>UNHCR
estimates that 68.5 million people worldwide
are forcibly displaced because of persecution,
conflict and violence,"%and according to UNDP,
one billion people cannot prove who they are
and remain legally invisible. Further, The Global
Peace Index found that the impact of violence on
the global economy was $14.1 trillionin 2018,17
while two-thirds of government spending went
toward military and internal security.

UN GLOBAL COMPACT PARTICIPANT
RESPONSES TO GOAL 16:

Companies report to have:

Significant positive impact 15%

Somewhat positive impact 35%

Taking action on the Goal 28%

Products/services contributing to the Goal 26%

$1.26 TRILLION

cost of corruption, bribery, theft and tax evasion
in developing countries per year, which, if
redirected, could lift those who are living on
less than $1.25 per day above $1.25 for at

least six years 118

$1.5TRILLION

in bribes businesses and individuals pay each
year (equivalent to approximately 2% of global
GDP) least six years

MORE THAN 1.1 BILLION
people do not exist officially and do not have a
proof of identity'?

115. NYU (2019) Task Force on Justice Report

116. UNHCR (2019) Figures at a Glace

117. Institute for Economics & Peace (2018) Global Peace Index.
118. UN (2019) SDG 16: Peace and Justice

119. PRI

120. Ibid.

121. Accenture Strategy (2018) Competitive Agility Index

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Globally, 36% of companies have reported that they have noor a
negative impact on Goal 16, and fewer than one-third of companies
have targets linked to the Goal. Only 13% of companies have reported
having policies that mandate publicization of political donations, and
despite 57% of companies reporting to have zero-tolerance policies
towards corruption, less than half have policies limiting the value

of gifts and less than a quarter have policies against collusion or
mandating pre-approval of facilitation payments.

The Peace, Justice and Strong Institutions Action Platform aims to
provide global business standards in understanding, implementing and
reporting on business engagement related to Goal 16. The platform
also seeks to provide a forum for all stakeholders to engage in
meaningful dialogue that results in concrete action towards improving
accountability, integrity and transparency within businesses and the
countries in which they operate.

BUSINESS OUTLOOK AND IMPACT ONGOAL 16

Lack of effective, inclusive institutions and a stable environment
hinders responsible business practices, fair competition and market
stability. It can enhance costs, impede foreign investment and
generate legal and reputational risks. Corruption is a structural
impediment to the protection of humanrights: effective institutions
oncanrecover the $1.26 trillion cost of corruption, bribery, theft and
tax evasion estimated globally and lift those below $1.90/day out of
poverty for six years.

Trust can also be a competitive advantage: a study of 25,000
global consumers conducted by Accenture Strategy found that,
of customers who switched companies in the past year, 46% did
so because they lost trustin the company. Customers are willing
to speak up, organize and boycott when their expectations are
not met. Action on Goal 16 should be considered a pathway to
enhancing consumer loyalty and shareholder trust while creating
an equitable society.'?!

CASE STUDY

OANDQO participates in a multi-stakeholder partnership with fellow
Action Platform participant Sumitomo Chemical as well as DFID, and
USAID toinvestin quality education and safer learning environments
inNorth Eastern Nigeria (where Boko Haramis active). This project
touches on multiple SDGs — 4, 5,16 —and the role of Goal 16 as an
enabling Goal.

1 PARTNERSHIPS

FOR THE GOALS

Therealization of Agenda 2030 depends on
strong global partnerships and cooperation.
However, Official Development Assistance
reduced by 0.6% inreal terms from 2016 to US$
147 billionin 2017. Sustainable and responsible
investments such as green bonds represent
high-potential sources of capital. In 2018, global
green bonds reached US$ 155.5 billion, up 78%
from2017.12

UN GLOBAL COMPACT PARTICIPANT
RESPONSES TOGOAL 17:

Companies report to have:

Significant positive impact 25%

Somewhat positiveimpact 39%

Taking action on the Goal 39%

Products/services contributing to the Goal 37%

The landscape of UN-business
partnerships reveals traditional
approaches persist, restricting the
ability to scale impact beyond pilot
projects.??

48%
Bilateral

7%
Multi-stakeholder

15%
Network and Alliance-based
collaborationlndustry associations

“In an age where community
involvement and partnerships with
civil society are increasingly being
recognized as indispensable, there
is clearly a growing potential for
cooperative development and renewal
worldwide.”

Kofi Annan, Former United Nations
Secretary-General

121. UN (2018) Secretary-General's Report on the SDGs

122. UNGC-Accenture (2018) CEO Study: Transforming Partnerships.

123. Ibid.
124. UNGC-Accenture (2016) CEO Study: Window of Opportunity.

UNGLOBAL COMPACT COMPANY CONTRIBUTION

Globally, only 40% of companies report to be taking action to build
partnerships. Nearly two-thirds (62%) of North American companies
and 45% of Asian companies have reported to have set targets
centred around Goal 17, as opposed to fewer than one-third of
European companies. North American and Asian companies are taking
constructive stepsin achieving these targets.

BUSINESS OUTLOOK AND IMPACT ON GOAL 17

Inthe 2016 UN Global Compact-Accenture Strategy CEQ Study 2016,
over three-quarters of CEQOs believed partnerships will help them
deliver positive outcomes within the next five years.'? This past year
has further seen are-emergence in business partnerships to deliver
the Goals.

Recognizing that multi-stakeholder partnerships at the national or
sub-national level are especially critical drivers of progress on the
Goals, the UN undertook important reformsin 2018-2019 to strengthen
the organization's ability to promote partnerships between business,
governments, and other stakeholders. Changes included ensuring that
allUN Resident Coordinators (the senior most UN representative in
countries where the UN operates) have a dedicated partnership and
economist function in their offices. The reforms also emphasized the
unique role of the UN Global Compactin better connecting United
Nations country teams with the private sector, including small and
medium-sized enterprises, at the national and local levels. In support of
these reforms, a Guidance Note was circulated to all Global Compact
Local Networks and UN Resident Coordinators to activate deeper
collaboration between Local Networks, their business stakeholders,
and UN counterparts.

CASE STUDY

ARMi s the founder and chair of 2030Vision, a partnership that
connects businesses, NGOs, academia and Governments with the
technology solutions needed to realize the Global Goals. 2030Vision
is acollaboration between Arm, ‘Be He@lthy, Be Mobile', British
Council, the British Council, Fauna & Flora International, Project
Everyone, SustainAbility, The New York Academy of Sciences, the

UN Global Compact, UNICEF and the University of Cambridge Judge
Business School. Itis a platform for collaboration, new partnerships
andinnovation to transform the use of technology, so that by 2030 all
people can live their lives to their full potential, whilst at the same time
unlocking the commercial opportunities related to meeting the Goals.
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MAINSTREAMING
RESPONSIBLE
BUSINESS

= e

*

HUMAN RIGHTS LABOUR ENVIRONMENT ANTI-CORRUPTION ‘ 5

The data presented in this report demon-
strates that mainstreaming the Ten Principles
and the Global Goals in strategies and opera-
tionsis still a major challenge for companies.
As the business arm of the United Nations, the
UN Global Compact is responding to this need
by providing further support to companies in
anchoring the Principles and Goals in all busi-
ness activities throughout the supply chain.

GLOBAL IMPACT INITIATIVES

The primary way we are scaling-up supportis through
launching new guidance for companies to help deliver the
2030 Agenda by transforming their business. This guidance
will be launched through a series of Global Impact Initiatives
that will be delivered by Global Compact Local Networks
around the world.

Through supporting companies in driving integrated
strategies to advance the Global Goals, SDG Ambition will
strive to mainstream SDG integration and ambitious action.
This Global Impact initiative will facilitate the development
of more innovative and aspirational approaches for business
to embed SDG-aligned practices deep into operations and
across the value chain.

While the SDG Ambition Global Impact Initiative will focus
on the Global Goals more broadly, we are also launching
issue-specificinitiatives on climate and gender, which have
beenidentified as two of the biggest gaps to achieving the
Global Goals by 2030.

Together, these Global Impact Initiatives will raise the bar
for business action in the decade of delivery and empower
the private sector to play a key role in creating the world we
all want.

United Nations
Global Compact

FULL INTEGRATION OF THE TEN PRINCIPLES AND THE GLOBAL GOALS

INSTRATEGY

PURPOSE

= |nArticles of Association
= |nvision/mission statement

= Incompany values

GOVERNANCE

= |InBoardresponsibilities
= |nBoard capabilities

= OnBoardagenda

CORPORATE STRATEGY

= KeyGlobal Goals set future
direction

= Aspirational targets for the
Global Goals and Principles

= Balanced scorecardincludes

key Global Goals and Principles

COPYRIGHT:UNGLOBAL COMPACT

IN OPERATIONS

UNIT BUSINESS STRATEGIES

In all unit/functional strategies

In key business investments,
including employee
pension funds

In all business partnerships

TOTALQUALITY MANAGEMENT

= Across the Total Quality

Management system
In supply chain management

Across procurement

PEOPLE MANAGEMENT

Performance/remunerationis
based on Balanced Score card

= Trainingonthe Ten Principles

and Global Goals

Hiring/promotion based
onvalues and targets

INSTAKEHOLDER
ENGAGEMENT

ANNUAL REPORTING

Inannual reporting
In quarterly announcements

In UN Global Compact
annual reporting

COMMUNICATIONS

Toallemployees

Toallinvestors and
shareholders

To all stakeholders

SALES AND MARKETING

In brand and product
communication

Inall customer engagements

Across all business partners
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CREATING A
TIPPING POINT
ON CLIMATE
ACTION

13 fooi SUSTAINABLE
DEVELOPMENT
GOAL13

3 2

TAKE URGENT ACTION TO COMBAT
CLIMATE CHANGE ANDITS IMPACTS

“Here at the United Nations
we have launched a cam-
paign calling on businesses
to join the fight to limit
global temperaturerise
tol.5°C.”

Antonio Guterres
Secretary-General of the United Nations
August 2019

Climate change is the defining issue of our
time. The last four consecutive years have
been hottest onrecord and current pledges
toward the Paris Agreement on Climate
Change put the world on a 3.5°C warming
scenario. From the business end, climate
risks are increasingly impacting supply chains,
operations and financial longevity. The world
saw $160 billion worth of damage to the global
economy in 2018 due to natural disasters. More
than 200 of the world's largest companies
reported in 2019 that climate change could
cost them a combined total of US$ 1 trillion.

Recent report by the Intergovernmental
Panel on Climate Change (IPCC) indicates
that we have less than 12 years to change
course to limit planet's warming to 1.5°
Celsius. Unprecedented collaboration will be
required by all sectors of society to drastically
cut global greenhouse gas emissions within
this decade and to enable a just transition
towards a net zero future. The private sector
has anintegral role to play in accelerating this
transformation forward commensurate with
what climate science demands.

Urgent climate action is undoubtedly a global
imperative. At the same time, climate change
is a mega driver in achieving the Sustainable
Development Goals (SDGs) —inits absence,
itis virtually impossible to achieve them.
Climate action is strongly interconnected with
many of the SDGs such as energy (Goal 7),
water (Goal 6), ocean (Goal 14), health (Goal
3) among others. Addressing climate change
in the next years can unlock economic and
sustainable development benefits worth US$
26 trillion from now to 2030.
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CLIMATE ACTION:
THREE TIPPING
POINTS

To date, over 2,400 companies have com-
mitted to advancing the Paris Agreement
through arange of actions from carbon
pricing, science based targets, to taking
renewable energy and adaptation action.
A growing movement of the finance com-
munity —responsible for combined assets
of US$ 118 trillion —is equally demanding
Paris compatible actions and disclosure

in their investments.

While climate change has risen as top priority
for business and finance leaders, the pace of
action and investments are far from meeting
the 1.5° Celsius scenario. We will need busi-
nesses everywhere to accelerate climate
ambition to reach tipping points that put us
on a net zero economy future.

66%

OF COMPANIES REPORT THAT
CLIMATE-RELATED ISSUES ARE
INTEGRATED INTO THEIR
BUSINESS STRATEGY

THE WAY FORWARD

1. SCIENCE BASED TARGETS

The Science Based Targets initiative provides companies
with a clearly defined pathway to future-proof growth by
specifying how much and how quickly they need to reduce
their greenhouse gas emissions. To date, 563 companies
have committed to setting science-based targets. The
business benefits of science-based climate action are clear.
Leading companies are already proving that a1.5°C-compliant
business model is possible, and thereis evidence that
these companies will be best-placed to thrive as the global
economy undergoes a just transition to a net-zero future by
2050. Ultimately we have to aim for net negative.

2.CLIMATE NEXUS AND
NATURE-BASED SOLUTIONS

Businesses are seeing climate change not as a stand-alone
issue, but rather as aglobal cross-cutting challenge that
impacts all aspects of people, prosperity and planet. Nature
based solutions — from water, land, biodiversity, ocean to
food and agriculture —can help advance both mitigation
and adaptation challenges with potential to remove up to
12 GT of greenhouse gases per year. By building resilience
across business sectors through nature-based solutions,
additional $2.3 trillion benefits can be added to the

global economy.

3. AMBITION LOOPS

With hundreds of businesses pursuing bold climate change
solutions and countries updating national climate plans
inadvance of 2020, the opportunity for greater ambition
abounds. No company or Government canrise to the climate
challenge on their own. Public corporate commitments on
climate action help demonstrate the economic case for
ambitious climate policy, and Governments can build on
the growing business leadership to enact stronger, more
ambitious policies. These kind of ‘ambition loops' — positive
feedback loops in which private sector leadership and
Government policies reinforce each other —are emerg-

ing around the world. In order toimplement the Paris
Agreement and to realize a net-zero future, we will need

to mainstream ambition loops in every country for public-
private sectors to continuously ratchet up climate action.

UNGLOBAL COMPACT
ENGAGEMENTS ON
CLIMATE CHANGE

PATHWAYS TO LOW CARBON
AND RESILIENT DEVELOPMENT
ACTION PLATFORM

The UN Global Compact's work on climate action is
anchored in our “Pathways to Low Carbon and Resilient
Development” Action Platform and the Caring for Climate
initiative (ajoint platform of the UN Global Compact,

UN Environment and UN Climate Change). These multi-
stakeholder platforms will help expand the alliance of
leading companies and partner organizations to accelerate
climate and development action locally in support of the
Paris Agreement and the Sustainable Development Goals.

UNCLIMATE ACTION SUMMIT 2019

UN Secretary-General Antdnio Guterres is convening

the UN Climate Action Summit on 23 September 2019 to
raise ambition to tackle climate change. The Summit will
moabilize leaders from all sectors to accelerate ambition and
demonstrate concrete progress towards global climate ac-
tion. It will also challenge all stakeholders to boost national
climate and development implementation. The UN Global
Compactis driving business ambition and innovation to help
ensure meaningful private sector contributions toward the
Climate Action Summit.

BUSINESS AMBITION FOR 1.5°C:
OURONLY FUTURE

Inthe lead up to the UN Secretary-General's Climate Action
Summit and beyond, the UN Global Compact is leading
acommunications and advocacy campaign —together
with a strong network of partners representing business
organizations and industry leaders —calling on companies
to step up and commit to setting science-based targets
aligned with limiting global temperaturerise to 1.5°C above
pre-industrial levels.

The campaigninvites those visionary leaders who commit
their companiestoa 1.5°C target to be recognized at the
UN Climate Action Summitin New York —emphasizing the
implementable, scalable and replicable business solutions
that will support a genuinely systemic transformation.

GLOBAL IMPACT INITIATIVE

Todeliverimpact at scale, the UN Global Compactis
working its business participants at the local level to
generate behaviour change through a series of Global
Impact Initiatives. Target Climate 1.5°C is focused on
scaling up corporate climate action by raising awareness,
showcasing a holistic approach to corporate climate action
and supporting science-based target setting. This Global
Impact Initiative will be complementary to the “Business
Ambition for 1.5°C — Our Only Future” campaign and
emphasize the importance of “ambition loops,” or positive
feedback loops between bold business leadership and bold
Government policies. Ultimately, Target Climate 1.5°C
aims to facilitate a just tradition of our global economy
toanet-zero future by 2050.

BUSINESS o A", OUR ONLY
AMBITION FOR 1-5 c .}} “us® FUTURE
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CREATING
A TIPPING
POINT ON
GENDER
EQUALITY

A SUSTAINABLE
DEVELOPMENT
GOALS

ACHIEVE GENDER EQUALITY AND
EMPOWER ALL WOMEN AND GIRLS

Gender equality and the empowerment of
women and girls is essential to a wide range
of 2030 Agenda objectives, including poverty
reduction, promoting economic growth

and labour productivity, enhancing health
and education, strengthening resilience to
disasters and ensuring more peaceful and
inclusive communities.

Yet progress on gender equality is slower than
expected. Women are still paid approximately
20 per cent less than men; only 130 countries
have laws prohibiting sexual harassment in
employment; and women spend an average of
four hours and 25 minutes each day on unpaid
work, such as caring for relatives or house
work, more than three hours longer than men.

When it comes to advancing gender equality,
business has animportant role to play and
much to gain. When women are empowered,
economies grow and businesses thrive.
Achieving 30 per cent female representation
on corporate boards could add six percentage
points to net margin and companies with the
highest level of women on their executive
teams are 21 per cent more likely to register
above average profits than companies in the
lowest levels. Companies with above-average
diversity within their management teams
have innovation revenue of 45 per cent, versus
26 per cent for those with below-average
leadership diversity.
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1. WOMEN IN LEADERSHIP:

'S

wo M E N ACHIEVING GENDER BALANCE

E M POWE R M E NT: Women remain critically underrepresented in decision-
making roles across business. Research shows that,

TH RE E TI P P I N G compared to men, women are 22 per cent less Likely to reach

manager level or above and while the percentage of Fortune
500 female CEOs increasedin 2018, only 33 Fortune 500
companies have female CEOS, or 6.6 per cent.
The UN Global Compact has identified three Increased commitment and action to increase women's
. . business leadershipis a key instrument for improving a com-
key areas through which companies can S :
o ; o pany's financial performance. For example, when women fill
expand gender equality in their organizations: 30 per cent to 39 per cent of boardroom seats, enterprises
women in leadership, workforce inclusivity are 18.5 per cent more likely to have improved business
and gender lens investing. outcomes. The potential positive impact of committing
towomen leaders goes beyond financial returns. Having
women in top leadership positions can also drive sustain-
ability performance and broader progress on the 2030
Agenda. Women's business leadership has also been shown
toboostacompany’s environmental, social and corporate
governance performance, leading to reduced greenhouse
gas emissions, stronger worker relations, improved gender
equality performance and reduced incidences of fraud and
other unethical practices. Compared to organizations with
all male leadership teams, organizations with at least one
female senior leader have nearly three times the number of
women on the fast track for promotion.

2. WORKFORCE INCLUSIVITY: MAKING THE
FUTURE OF WORK, WORK FOR WOMEN

Female participationin the workforce lags today: women
made just 39 per cent of the global labour force in 2018. As
the landscape of work changes with the onset of the Fourth
Industrial Revolution, driven by technology, and the shift to
net-zero emissions, women face therisk of greater exclusion
from the workforce. For example, 97 per cent of cashiers
are expected to lose their jobs to automation and nearly
two-thirds of cashiers (73 per cent) are now held by women.
Women are also underrepresented in the fields expected to
grow: they make up just 22 per cent of artificial intelligence
professionals globally, a [industry] market expected to be
worth more than US$ 190 billion by 2025. This gap extends
tothe growing green economy, whichis expected to create
65 million new low-carbon jobs by 2030. Yet only about one
third of hires in the renewable energy sectar, for example,
arewomen.

80%

OF FOOD CONSUMED IN ASIA
AND SUB-SAHARAN AFRICAIS
PRODUCED BY AN ESTIMATED

200 MM

SMALLHOLDER FARMERS, gender gap.
MOST OF WHOM ARE WOMEN.

Business plays a crucial role in ensuring these workforce
changes expand gender equality rather than widen the

3. GENDERLENS INVESTING

One of the fastest growing segments of sustainable
investing, gender lens investing is the third key impact area
for business and animportant driver of business gender
equality performance. The term “Gender lens investing”
(GLI) is one of the fastest growing segments of sustainable
investing and involves deliberately incorporating a gender
analysisinto a financial analysis in order to get better
outcomes for women and girls, taking into consideration
their economic opportunities and social well-being .
According to Veris Wealth Partnersin New York City, the
total assets of publicly traded securities being managed
with gender lens investment criteriaincreased to US$ 2.4
billionin 2018, a 23-fold increase from US$ 100 million

in 2014. Gender lens investors deliberately incorporate a
gender analysis into financial analysis and target advancing
women in leadership, increasing women's access to capital,
securing gender equity and the well-being of women in

the workplace to supporting development of products

and services beneficial to women and girls and increasing
access to capital for women entrepreneurs. Many emerging
funds and indices focused on gender equality are guided by
the Women's Empowerment Principles, a joint effort of UN
Global Compact and UN Women.

Initiatives such as the Billion Dollar Fund, which aims to
invest $1 billion in companies founded by women by 2020,
help women entrepreneurs, overcome barriers to starting
and growing their businesses. In 2017, for example, women-
founded companies in the United States received just 2 per
cent of the $85 billioninvested by venture capitalists.

UNGLOBAL COMPACT
ENGAGEMENTS ON GENDER
EQUALITY

WOMEN’S EMPOWERMENT PRINCIPLES

In 2010, the UN Global Compact and UN Women introduced
the Women's Empowerment Principles (WEPs), which laid
down business policies and practices to level the playing
field and create opportunities for women and girls. From
equal pay for work of equal value, to zero tolerance for
sexual harassment, to supporting and building relationships
with women-owned businesses, the WEPs are guiding the
transformation of workplaces and value chains around the
globe. The principles have helped transform business poli-
cies, practices and approaches to create opportunities for
women and girls. June 2019, more than 2,200 businesses
have endorsed and begunimplementing the seven Principles.

GENDER GAP ANALYSIS TOOL

Grounded in the Women's Empowerment Principles, the
Gender Gap Analysis Tool helps companies evaluate their
gender performance across leadership, workplace, market-
place and community and pinpoint areas for intervention.
Data aggregated from the WEPs tool provides insights
onthe current state of corporate performance on gender
equality. With the Gender Gap Analysis Tool, companies can
begin identifying their strengths, gaps and opportunities to
improve their performance on gender equality.

RING THE BELL FOR GENDER EQUALITY

The UN Global Compact, UN Women, Sustainable Stock
Exchanges Initiative, International Finance Corporation,
World Federation of Exchanges and Women in ETFs have
worked together for the past five years on the "Ring the
Bell for Gender Equality” events. More than 65 exchanges
around the world have participated in these global bell
ringing events. They bring attention to the private sector's
pivotal role inadvancing gender equality to achieve the
Global Goals and raise awareness of the WEPs.

GLOBAL IMPACT INITIATIVE

Todeliverimpact at scale, the UN Global Compactis
working with its business participants at the local level

to generate behaviour change through a series of Global
Impact Initiatives. Through facilitated performance
analysis, capacity building workshops, peer-to-peer
learning and multi-stakeholder dialogue at the country-
level, Target Gender Equality supports companies

in setting and reaching ambitious corporate targets for
women's representation and leadership across business
and atall levels. It helps business to deepen implementation
of the Women's Empowerment Principles and strengthen
contributions to Sustainable Development Goal 5.5, which
calls for women's full and effective participation and
opportunity for leadership, including in economic life.
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“Global change must be built from
the bottom up. Companies engage

MAKING | _
with people — workers, unions,

GLOBAL e o
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DEPUTY SECRETARY-GENERAL
OF THE UNITED NATIONS
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GLOBAL
COMPACT

LOCAL NETWORK
ACTIVITIES

Change happens locally. Small and medium-
sized enterprises —accounting for more

than 95 per cent of firms and creating the
bulk of worldwide employment — predomi-
nantly operate in national markets. Even large
multinational companies must adapt to local
priorities and challenges, addressing the
impact they have through local operations
and subsidiaries. Itis at the local and national
levels that partnerships are built, projects are

implemented and new solutions are put to use.

The United Nations Global Compact is
uniguely positioned to accelerate country-
level action and collaboration. Through its
67 Local Networks around the world, the
Global Compact is working closely with more
than 9,000 business and 3,000 non-business
participants, and the numbers are growing
every day.

LOCALNETWORKS

BUSINESS-LED,
MULTI-STAKEHOLDER
PLATFORMS

Global Compact Local Networks span both mature and
emerging markets around the world. The strongest growth
can be seenin some of the markets of the Global South,
where the social and environmental pressures are most
significant and where the need for accelerated action

isthe greatest.

Several Local Networks have been operating for more than
adecade and are fully embedded in their local business
community. Others are still in the early phases of defining
anew national agenda around corporate sustainability and
multi-stakeholder partnerships. The Local Networks are
all business-led, multi-stakeholder platforms anchoredin
the Ten Principles of the UN Global Compact and uniquely
positioned to advance the Sustainable Development

Goals (SDGs).

Over the past few years, Local Networks have been building
stronger governance structures and they have generally
become much more resourceful, allowing them to support
national implementation of the Global Goals in a strategic
and systematic manner.

SYSTEMATIC BUSINESS
ENGAGEMENT

Global Compact Local Networks focus on five types of
activities that consistently and systematically drive —
atanational level —the implementation of the Ten Prin-
ciples and business engagement on the Global Goals:

1. AWARENESS RAISING:
Helping Business Understand
SDG Risks and Opportunities

2.CAPACITY BUILDING:
Mainstreaming a principle-
based approach to the SDGs

The UN General Assembly
Resolution “Towards
Global Partnerships”
specifically recognizes

‘“the importantrole
3.RECOGNIZING that Global Compact
LEADERSHIP: Providing .
inspiration through Good Local Networks will

Business Practices

4.POLICY-DIALOGUE:
Engaging Responsible
Business on national SDG
Action Plans and Policies

5. MULTI-STAKEHOLDER
PARTNERSHIPS:
Facilitating collaboration
and collective action

The five workstreams are
closely connected and build
on the outcomes of one
another. Business interest
in capacity-building activi-
ties, for example, requires companies to understand the
Global Goals and the business opportunities involved. This
understandingis often driven by the inspiration provided
by leading companies. Further, business commitment and
capacity on sustainable development is a prerequisite for

effectively engaging companies in a public-private dialogue,

whichinturn helps build trust and lay the groundwork for
multi-stakeholder partnerships and collective action.

play in supporting the
implementation of the
2030 Agenda” and that
Local Networks “provide
an avenue for diffusing
United Nations values and
principles and facilitating
partnerships with business
on a broad scale.”

This chapter showcases
how Local Networks around
the world are engaging
businesses and investors
toimplement the 2030
Agenda. It also shows how
the differentinitiatives
ultimately connect to the
mission of the UN Global
Compact: toactivatea
global movement of
sustainable companies and
stakeholders tocreate the
world we want.

Over the course of the past 12 months, Local Networks have
organized more than 1,770 workshops and events aimed at
raising awareness and building capacity. In the process, the
Local Networks have directly engaged with about 19,000
companies and through public-private partnerships, close
to 1,180 companies. Itis estimated that more than 175
policy dialogue initiatives were also set in motion, directly
involving 3,182 companies in policy discussions with local
government officials.

Featured here are examples from more than 40 countries
and across the five systemic business engagements that
illustrate the wealth and variety of initiatives that Local
Networks are working on every day.
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AWARENESS
RAISING

HELPING BUSINESS
UNDERSTAND SDG RISKS
AND OPPORTUNITIES

Adapting the 2030 Agenda to countries,
communities and people around the world
begins with expanding awareness: among
companies, local policy makers, investors,
trade unions, civil society organizations,
academic institutions, consumers and citizens
in both developed and developing countries.
Local Networks are uniquely positioned to
bring to life the mobilization of a truly global
movement of sustainable companies which
can, inturn, help advance the Global Goals.

It is with this ambition that, since 2015, the
United Nations Global Compact has been run-
ning the Making Global Goals Local Business
campaign. The campaign has already helped
thousands of companies around the world
acquaint themselves with the Global Goals
and their relevance to business.

RAISING AWARENESS
ACROSS COUNTRIES,
CULTURES AND
LANGUAGES

Global Compact Local Networks are central to the Making
Global Goals Local Business campaign and the broader
awareness-raising activities of the UN Global Compact.
While the Local Networks are business-driven, they have
the capacity to convene relevant players from Government,
the UN system, academia and civil society. Importantly,
they are deeply embedded within the local community and
connect with relevant organizations and individuals in the
local language, with messages and tools adapted to the
local culture and traditions.

Global Compact Local Networks reach companies through
avariety of events and activities almost every day. These
activities range from CEO roundtables — connecting

Local Networks with businesses at the highest level —to
more specialized conferences focusing on just one or
several Global Goals to roadshows that reach companies
throughout the country. An estimated 19,024 companies
participatedin one or more of the 840 SDG-related
awareness-raising events and activities organized by the
Local Networks in the past 12 months. In addition, Global
Compact Local Networks are actively advocating for the
Global Goals and relevant initiatives through traditional
and social media, and other types of campaign initiatives.
Through a variety of activities, Local Networks are hence
notonly rallying existing UN Global Compact Signatories
around the Global Goals, but also reaching thousands of
companies that have not yet made a public commitment to
sustainability.
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I BELARUS [ Established2007  + 65 Companies

National Forum on Sustainable Development - Building Consensus

The National Coordinator on the Implementation
of the SDGs in Belarus collaborated directly with
Global Compact Network Belarus to organize the
first National Forum on Sustainable Develop-
ment, held on 24 January 2019.

The Forum gathered more than 400 delegates,
including representatives from various
Ministries, United Nations agencies, civil society
and the private sector. Following the Forum,
consensus was reached on the best approach to
pursue the SDGs collectively engaging different
relevant stakeholders. It was agreed that any
national regulations, programmes or initiatives
targeting the country’s development needed
tobeanchored in the Global Goals and the
National Sustainable Development Strategy of
the Republic of Belarus 2035.

Achieving the SDGs in Belarus will be guided by
four core areas: green transition toinclusive and
sustainable growth; focus on future generations;
digital transformation and social innovation; and
gender equality in society.

Panel discussions reflected this direction and
tackled several topics, including sustainable
economic growth as aprerequisite to ensure
ahigh quality of life for the Belarusian people,
environmental safety, sustainable use of
naturalresources, and access to high-quality
healthcare, education and decent work. Special
consideration was given to digitalizationas a
driver of economic growth and transforming the
energy system for sustainable development. The
Forum has helped set the stage for future SDG
actionsinBelarus.

LOCALNETWORKS

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

AWARENESS
RAISING ACTIVITIES

20

COMPANIES
REACHED

= PARAGUAY [ Established 2008 + 52 Companies

Beating Plastic Pollution

On World Environment Day, Global Compact
Network Paraguay and Supermarket Real Villa
Morra, of the Riquelme Group, carried out a
campaign toraise awareness about the negative
impact from the use of plastics on the planet.
The campaign consisted of two actions: providing
reusable bags to supermarket customers and
sharing key messages via social networks under
the slogan #BeatPlasticPollution.

Thereusable bags designed for the campaign
were given to customersin exchange for their
plastic bags on 5 June 2018 at the Real Villa
Morra Supermarket. A press conference was
held before the campaign to promote responsible
consumption and encourage consumers to avoid
the use of plastic bags.

The one-week digital campaign supported by
importantinfluencers and adapted for the local
market, presented alarming statistics about

the destructive consequences of plastic on the
ecosystem. The campaign argued for regulation
of plastic use as the only way to minimize its
negative impact. Inonly six days, the campaign
reached 34,025 people through Facebook and
generated 2,741 comments, a significant reachin
acountry with only 7 million people.

Otherinitiatives held by Network Paraguay's
Environmental Working Group in 2018 addressed
environmentalissues. Activities included
presenting at the Green Investment Platform
conference, which focused on attracting
greeninvestments to the country and tackling
environmentalissues found across acompany's
entire supply chain.

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

21

AWARENESS
RAISING ACTIVITIES

40

COMPANIES
REACHED

Established 2007 =+ 123 Companies
== NETHERLANDS P

SDG Young Professionals Programme

Global Compact Network Netherlands estab-
lished a SDG Young Professionals Programme
in 2017 to mobilize young professionals to band
together and inspire action on the SDGs directly
through their employers.

These young leaders have developed various
initiativesincluding the creation of an SDG game
asatool toraise awareness among company
employees. The game, launched in October 2018

atthe Annual Local Network Forum in Dubrovnik,

Croatia, inspired other Local Networks around
the world to adapt the model to their
own countries.

Other notable initiatives included fundraising for
and raising awareness on practical steps that
can help beat food waste by targeting company
employees and tapping into different youth
networks. The Network s lendingits expertise to
other Local Networks as they launch their own
country initiatives to mobilize youth leadership
on the SDGs.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

7

AWARENESS
RAISING ACTIVITIES

250

COMPANIES
REACHED




TUNISIA [ cstablished2015  + 36 Companies

Integrating the Ten Principles

In April 2018, Global Compact Network Tunisia
heldits second SDG Annual Forum with more
than 110 participants from companies, civil
society and United Nations organizations. The
forum zeroed in on how the private sector

in Tunisia cananchor themselvesinthe Ten
Principles of the UN Global Compact as they
work towards the SDGs.

The event promoted discussionon the
implementation of the SDGs by companiesin
Tunisia and identified the challenges unique to
the Tunisian context. An outcome of the Forum
was the development of specific guidelines for
SDG implementationin Tunisia, rootedin the
Ten Principles.

Using the insights gained during the Forum,
Network Tunisia will continue to create initiatives
helping companies examine their own operations
and pinpoint the actions necessary tocarry
outthe SDGs. It will also encourage regular
peer-learning opportunities, best practices and
partnerships among Tunisian companies.

LOCALNETWORKS

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

4

AWARENESS
RAISING ACTIVITIES

100

COMPANIES
REACHED

SRILANKA P ctstablished2011  + 32Companies

Restoring Biodiversity and Stimulating a National Dialogue on Climate Change

In Colombo on 31 July 2018, Dilmah Conserva-
tion, working in collaboration with Global
Compact Network SriLanka and Biodiversity Sri
Lanka, began anational dialogue onthe threats,
responses and opportunities surrounding
climate change.

The event featured SriLankan and international
speakers from Government, the private sector
and academia. The focus of discussion empha-
sized addressing the predicted impact climate
change will have on SriLanka. It showcased
ways for businesses and individuals to adapt and
explored innovative solutions being developed by
entrepreneurs and start-up communities.

Theinaugural Forum presented forecasts for
the next three decades and options for building
resilience. It emphasized solutions for the

adoption of green city planning, renewable
energy sources, climate-smart technologies
and policies for the agricultural sector. It also
addressed the urgent need torestore SriLanka's
ancient cascade system to offset the deteriora-
tion of the local environment.

Though previously published in scientific
journals, the information had not been widely
disseminated within the private sector prior

to the national dialogue. Anotherimportant
outcome of the event was the launch of a series
of follow-up lectures and brief sessions in 2018
on various scientific aspects of climate change.
Theintent moving forward is to hold monthly
sessions hosted by Network SriLanka and
Biodiversity SriLanka, to expand the national
dialogue on climate change and to build on
existingmomentum.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

AWARENESS
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e JAPAN [ Established 2003

+ 274 Companies

Mainstreaming the SDGs in Business: 2018 Survey Results

Over the past three years, Global Compact
Network Japan and the Institute for Global
Environmental Strategies (IGES) have jointly in-
vestigated the awareness and efforts of Network
Japan member companies and organizations
onthe SDGs by conducting a survey. The latest
report summarizing the results, Mainstreaming
the SDGsin Business: Actions by Companies and
Organizationsin Japan, includes the results of
the 2018 SDG survey and that of another survey
focused ondiversity management. The latter
survey was carried out with the cooperation

of the WE EMPOWER programme, whichis
supported by the European Union, UN Women
andILO.

Theresults of the 2018 survey revealed that
Network Japan members have made progress
inintegrating the SDGs into their core business.
Forexample, the level of awareness onthe SDGs
among top managementincreased by 23 percent
to59percentinoneyearaswellasanotedrise
inthe number of companies focusing on the
implementation phase.

Regarding relevant SDG topics, diversity man-
agementand women's advancement are seen to
be tackled by most Network members, followed
by responsible procurement and SDG reporting.
The survey ondiversity management found that
key challenges in Japan were systemic gender
inequalitiesin the workplace, unconscious bias
and limited efforts to address these issues as
companies often only rely on corporate legal
compliance. Some leading companies have
integrated women's advancement into diversity
forinnovation and pushed for diversity manage-
ment through work-style reforms, for both
women and men. An English-language version of
the full report will beissued by Network Japanin
late 2019 for public dissemination.

Integrated women's advancement into diversity
forinnovation and pushed for diversity manage-
ment through work-style reforms, for both
women and men. An English-language version of
the full report will be issued by Network Japanin
late 2019 for public dissemination.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

7

AWARENESS
RAISING ACTIVITIES

350

COMPANIES
REACHED




LOCALNETWORKS

== INDONESIA P ctstablished2006  + 52 Companies LOCAL NETWORK

ACTIVITY SNAPSHOT

World Water Day Celebration 2018

Global Compact Network Indonesia and
UNESCO Jakartaco-organized an event to
celebrate World Water Day 2018 on 4 April.
The eventbrought together water experts,
policy makers from Government and non-
governmental organizations, private sector
members, researchers and students foran
interactive exchange of views.

economicinequities.

The eventlaunched UNESCO's World Water
Development Report (WWDR) 2018, Nature-
Based Solutions for Water, which was officially
presented to the Government of Indonesia. The
report gives policy and decision-makers —within
and outside the water community —information
onhow to better manage water resources and
how access to water supplies and

sanitation services are essential to overcoming

poverty and addressing various social and 2 3

event held at the Atma Jaya Catholic University
of Indonesia, in Jakarta. The event created a
platform for discussion on water education
needs for Indonesian businessesin the context of
reducing negative impacts on human well-being
and the natural environment.

(PAST 12 MONTHS)

More than 80 participants attended the half-day AWARENESS
RAISING ACTIVITIES

150

COMPANIES
REACHED

84

RING THE BELL FOR GENDER EQUALITY

In celebration of International Women's Day, more

than 80 stock exchanges around the world joined 46

Global Compact Local Networks, the Sustainable Stock
Exchanges initiative, UN Women, the International Finance
Corporation, World Federation of Exchanges, and Womenin
ETFs (exchange-traded funds) to “Ring the Bell for Gender
Equality”. The series of market opening or closing bell-
ringing events drew attention to the critical role businesses
and markets can, and must play, in closing the gender
equality gap.

As aresult of the partnerships, 14 stock exchanges took the
additional step of signing the CEQO Statement of Support
for the Women's Empowerment Principles, outlined by the
UN Global Compact. Paul Polman, Vice Chair of the United
Nations Global Compact Board and SDG Advocate, took
partinthe bell-ringing event hosted by the Indonesia Stock
Exchange, and organized by Global Compact Network
Indonesia, on 13 March.

= EGYPT [ Established2004

+ 65 Companies

Business for Peace Annual Event (B4P)

Under the auspices of Egypt’s Ministry of
Planning, Global Compact Network Egypt hosted
the fifth edition of the Business for Peace Annual
Event (B4P) on 7-8 November at the historic
Marriott Mena House Hotel in Cairo. The event
was heldin collaboration with the United Nations
Peacebuilding Support Office, the International
Organization for Migration, the United Nations
Children's Fund, the United Nations Information
Centrein Cairoand the Principles for Respon-
sible Management Education, aninitiative of the
United Nations Global Compact.

Within the context of how socially responsible
businesses can set the stage for a better future,
the event attracted 300 people including
multinational corporations, small and medium-
sized enterprises, business associations,
Government, United Nations officials, NGOs,
Local Networks and, academia. The event's aim

was to motivate and expand the Business for
Peace (B4P) community by sharing experiences,
emerging practices and learning. The emphasis
was on moving beyond anecdotal examples to
systemic solutions. It called for private sector
contributions and partnerships to achieve the
SDGs while sustaining peace. The eventalso
highlighted the private sector's role in developing
solutions in humanitarian crises and complex
emergencies, particularly for people impacted
by conflict.

The two-day event featured numerous thematic
sessions. These included empowering women
as agents of peace; promoting entrepreneurship
to sustain peace; empowering migrants and
their host communities in Egypt to promote
community cohesion, tolerance and diversity;
and the private sector's contribution to support
interfaith understanding.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

AWARENESS
RAISING ACTIVITIES

452

COMPANIES
REACHED

= CROATIA P cEstablished2007  + 26 Companies

Conference on Investing in Sustainability

On 16 April 2019, Global Compact Network
Croatia, the Croatian Employers” Association
and Deloitte Croatia organized the Investingin
Sustainability conference. The event gathered
more than 100 participants from companies
incentral Europe, Local Networks from the
Russian Federation and Portugal, and the
Croatian Ministry of Environmental Protection
and Energy as well as the Ministry of Economy,
Entrepreneurship and Crafts.

The conference zeroed inoninvestmentsin
sustainability and the various approaches.
Localand global experts participated ina panel
discussion on the emergence of greenbonds,
which led toan article in the national business
weekly and extended awareness of sustainable
investingin the country.

Theeventalsooffered apractical sessionon
theimportance of non-financial reporting. Led
by Network Croatia, the session laid out the
progress made by companies and presented the
UN Global Compact's and the Global Reporting
Initiative (GRI)'s new guidance on SDG reporting.

This segment was particularly relevant as
investors and other stakeholders pay greater
attentiontonon-financial data. According to
Network Croatia, thereis room forimprovement
even as more companies regularly reporton their
non-financial data. The session demonstrated
that non-financial reportingis nota burden,

but can benefitacompany by shapingamore
robustinternal system of strategic manage-
ment;improve its market position, enhance

its reputation among stakeholders, improve
relationships with local communities and create
greater transparency.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

3

AWARENESS
RAISING ACTIVITIES

100

COMPANIES
REACHED
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== BULGARIA P Established2003  + 20Companies

+

SZ NORTHMACEDONIA 2 Established2004 + 8 Companies

SDG Business Forum

As ajointinitiative between Global Compact
Local NetworksinBulgariaand North
Macedonia, a conference, Global Objectives for
Local Sustainability, was held on 14 March 2019
in Skopje. The conference highlighted efforts
made in the Bulgarian private sector toalign
business operations with the SDGs. This event
was the culmination of a European Union-funded
project, Building Cross-sector Partnerships for
Sustainable Developmentin North Macedonia.

The Forum brought together leading companies
from North Macedonia, the Economic Chamber
of Macedonia, civil society organizations and
Global Compact Network UK. Also attending
were Nicola Bertolini; head of cooperation at the
Delegation of the European Union to the Republic
of North Macedonia; Deputy Minister of Foreign
Affairs Andrej Zernovski and Benjamin Perks,
UNICEF Representative to North Macedonia.

Bertolini stressed the European Union's
commitment to actively support the country’s
successfulimplementation of the SDGs. “The EU
is strongly committed to the SDGs and we hope,
through our help, to build good cross-sector
partnerships, thus spreading the awareness

on the debates concerning education and the
environment. What we are tryingtodois turn
the Global Goalsinto local solutions thatcan
respond to dynamic societal changes and
people's expectations,” he added.

The cooperation between the two Local Net-
works helped lay down a significant cross-sector
dialogue and promote ongoing cross-sector
partnerships for sustainable development. A
tangible output of the jointinitiative is a manual,
drafted by Network Bulgaria, on theimplementa-
tion of the SDGs within the Bulgarian context and
acompilation of good practices to be shared with
North Macedonia and other Local Networks in
theregion.

LOCALNETWORKS

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

Bulgaria North Macedonia

7 | 7
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ACTIVITIES ACTIVITIES

COMPANIES COMPANIES
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2= DRC ™ Established2017

+ 27 Companies

Promoting Women’s Empowerment Principles in the Democratic Republic of the Congo

Together with ElanRDC, UN Women and Global
Compact Network DRC, the first edition of the
Women Drive Growth workshop was held in
Kinshasaon 5October 2018. The event explored
how expanding women's economic participation
would improve Kinshasa's economy. After

the session, 10 companies expressed interest

in signing onto the Women's Empowerment
Principles (WEPs) and joining the UN

Global Compact.

Network DRC recognizes the value of promoting
the Ten Principles and the SDGs among
different stakeholders. This initiative has raised
awareness of the private sector's crucial role

in contributing to sustainable development

and empowering women. Network DRC aims
todevelopin the future strong partnerships
with academicinstitutions to help forge future
leaders who understand the value of aligning
business practice with the SDGs.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

AWARENESS
RAISING ACTIVITIES

23

COMPANIES
REACHED

e ARGENTINA P Established2004  + 226 Companies

Aligning Business Models with the SDGs

Global Compact Network Argentina, collaborat-
ing with UNDP and the National Council of
Social Policy Coordination, launched areport,
Contributions of UNGC Argentinian Companies
tothe SDGs at a September 2018 event which
attracted more than 250 people. The report
aimed to showcase the contribution UN Global
Compact companies in Argentina have made
towards the SDGs. Its findings were based ona
thorough assessment of the Communication on
Progressreports of more than 60 companies.
The assessment sought to answer the following
four questions:

1. How many and which Argentinian companies
reporton their contribution to the SDGs?

2. What reporting toolis most commonly used
by these companies?

3. What are the most reported-on SDGs?

4. Which sectors in Argentina seem to be most
engaged in contributing to the SDGs?

Key findings from the small sample revealed
that while all companies made explicit mention
tothe SDGs, the majority of reporters, 86 per
cent, were large companies as opposed to SMEs.
The SDGs most commonly covered were Goal 4
(Quality Education); Goal 7 (Affordable and Clean
Energy); Goal 8 (Decent Work and Economic
Growth); Goal 12 (Responsible Consumption and
Production); and Goal 13 (Climate Action) with
the telecommunications, automotive and food
sectors leading effortsin Argentina.

At the event, Gabriela Agosto, Executive
Secretary of the National Council for the
Coordination of Social Policy, said, “We are
convinced that good results depend on the syner-
giesand involvement of all actors.... we celebrate
the publication of the report and find in the UN
Global Compact the best ally to spread this
agendaamong the Argentine business sector.”

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

40

AWARENESS
RAISING ACTIVITIES

2,000

COMPANIES
REACHED
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CAPACITY
BUILDING

MAINSTREAMING A
PRINCIPLES-BASED
APPROACHTO THE
GLOBAL GOALS

Global Compact Local Networks are the
primary channel for the UN Global Compact
to support continuous learning and improve-
ment in the thousands of companies currently
signed up as participants to the initiative.

Over the past year alone, Local Networks
organized about 930 activities and events
aimed at building capacity in nearly 6,800
companies. Networks from Australia to
Argentina were running task forces and
working groups on SDG-related challenges
and issues, helping develop, translate and
promote tools and resources for local busi-
ness communities. All Local Networks work
with companies participating in the UN Global

Compact to support them in meeting their
annual reporting requirement —a document
known as the Communication on Progress.
Support is offered through various initiatives,
including individual coaching sessions and
peer reviews for exchanging knowledge. The
Local Networks tailor their support based on
the size and sector of the company. Capacity
building is crucial to supporting companies
as they implement their commitments and
make their operations and value chains more
sustainable. At the same time, building these
competencies is a precondition for effective
dialogue and partnerships with Governments
and other stakeholders.
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VIETNAM [ Established 2007 + 12 Companies

Eco-Climate Action Training Workshop for the Textile Industry

In October 2018, Global Compact Network
Vietnam, Global Compact Network Germany,
Vietnam Chamber of Commerce and Industry,
World Wide Fund for Nature (WWF) Vietnam
and WWF Germany joined forces to develop

and organize an Eco-Climate Action Training
workshop. The eventaimed to spark concrete
actions within the textile industry in Vietnam.
Five German fashion brands and the workshop
organizers mobilized about 80 participants from
30 supplier factories to attend a two-and-a-half
day training in Ho ChiMinh City. The training was
delivered by Systain Consulting of Germany

and financed by Deutsche Gesellschaft fur
Internationale Zusammenarbeit GmbH (GIZ),
aGerman development agency, on behalf of

the German Federal Ministry of Economic
Cooperation and Development.

According to a Vietnamese study, the country's
energy efficiency could be improved by 20 per
centwithlittle or noinvestment. The workshop
highlighted channels for energy optimization,
including financing models for solar equipment
and climate mitigation activities, such as
greenhouse gas accounting, setting targets for
greenhouse gas reduction; energy efficiency and
renewable energy sources. Practical guidelines
foratextile factory wereintroduced and applied
during working sessions, with input from the five
German fashion companies on their own climate
and emission reduction strategies.

A post-workshop survey indicated 83 per cent of
the participants found the training relevant for
their current activities; 87 per cent considered
their general participation useful; and 88 per
centsaid it raised their awareness of climate and
energy issues.

LOCALNETWORKS

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)
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==~ LEBANON P cstablished 2015 + 118 Companies

Inclusion of People with Disabilities Initiatives

In partnership with ShareQ, anonprofit organiza-
tion focused onsocialinnovationin Lebanon,
Global Compact Network Lebanon launched an
online platform —ProAbled —to connect employ-
ers with potential employees with physical,
social or financial disabilities. Company human
resource (HR) and recruitment departments

are tapping into the platform, which now houses
145 registered companies and 203 candidates
searching foremployment.

Inaddition, Network Lebanon hosted an HR
training workshop to deliver acomprehensive
educational experience on people with disabili-
tiesin the Lebanese workplace. Using the human
rights and labour areas of the Ten Principles of
the UN Global Compact and Goal 10 (Reduced
Inequalities) as an anchor, this workshop drew HR
managers from leading companiesin Lebanon to
discussincluding people with disabilities in the
Lebanese workforce. The workshop's first

segment centered on dismantling stereotypes
while the second segmentintroduced practical
guidelines to accommodate a person with
ahearing or visualimpairment or a physical
disability inthe workplace.

Network Lebanon also joined forcesin 2018
with the Office of Information Technology at the
American University of Beirut to support the
Accessibility for aBolder Learning Experience
(ABLE) initiative. This initiative aims toincrease
the retention and success rates of students
with disabilities and to support their readiness
for life after university. It helps the students

by expanding their access to campus-wide IT
resources. As afirst step, Network Lebanon
brought representatives from government

and the private sector to the table for policy
dialogues. Part of the initiative's launching event,
the dialogues aimed toimprove access to basic
rights for people with disabilities.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

10

CAPACITY BUILDING
ACTIVITIES

200

COMPANIES
REACHED

== KENYA [ cstablished 2007

+ 123 Companies

Business and Human Rights Peer-Learning Workshop

The Office of the United Nations High Com-
missioner of Human Rights in partnership with
Global Compact Network Kenya, organized a
two-day Business and Human Rights Peer Learn-
ing workshop on 22-23 January 2019. It aimed
to help companiesin Kenya learn about the
UN Guiding Principles on Business and Human
Rights. About 40 participants from the private
sector, including the agriculture, logistics,
financial services, ICT and mining industries,
attended the two-day workshop.

The workshop equipped participants with
practical knowledge on how to beginimplement-
ing the Guiding Principles and align their business
practices. In addition, the workshop gave
participants an opportunity to discuss their role

within the country’s National Action Plan (NAP)
on Business and Human Rights. Githu Muigai, a
member of the UN Working Group on theissue of
human rights and transnational corporations and
other business enterprises, briefed companies
onhow they can use the country’s NAP to make
the Guiding Principles areality in their day-to-day
operations. Kenyan participating businesses
were then able to deliver theirinput to the Kenya
NAP and commit to carrying out humanrights
due diligence activities.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

10

CAPACITY BUILDING
ACTIVITIES
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= GERMANY P cstablished2004  + 445 Companies

Human Rights Coaching in Ethiopia, Ghana and Tunisia

In2018, Global Compact Network Germany
carried out a series of pilot trainings on business
and humanrights in Ethiopia, Ghana and Tunisia.
These trainings used the backdrop of the German
government's National Action Plan: Implementa-
tion of the UN Guiding Principles on Business and
Human Rights, adoptedin 2016.

Given that some of the key humanrights
challenges for German businesses arerelated to
their supply chains, these trainings were aimed at
suppliers and subsidiaries of German companies
aswellas local businessesin Ethiopia, Ghana
and Tunisia.

As part of the training, participants learned
aboutdevelopments and relevant frameworks in
the field of business and humanrights (including
the Ten Principles, the SDGs, and the Guiding
Principles), and discussed implications for their
own business operations and supply chains.
They were given practical tips and tools on how
to startdeveloping ahumanrights approach
while securing the business benefits of enhanced
social sustainability. In Tunisia, the training,
along with a workshop bringing together various
stakeholders working on corporate responsibil-
ity, was organized in close cooperation with
Network Tunisia.

LOCALNETWORKS

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)
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w2 PANAMA P cstablished2002  + 51Companies

Gender Equality is Good Business

Inline with Panama'’s National Strategic Plan
2030anditsintent to achieve gender equality
and empower all women and girls, the country's
Ministry of Labor and Labor Development
(MITRADEL) announcedin 2018 the local
roll-out of UNDP's Gender Equality Seal.

Rootedin the 2030 Agenda and meant to rally
the private sector and publicinstitutions, the
Sealis being rolled out through MITRADEL, with
the collaboration of the Ministry of Commerce
and Industries, the National Institute for Women
(INAMU) and UNDP.

The Gender Equality Seal aims to establisha
model for gender equality for companies and
organizations across the country while increas-
ing competitiveness and eliminating gender
gaps. The Seal would be granted to companies
and organizations with, for example, evidence

of balanced participation between women and
men indecision-making areas and established
criteriathat allows for equitable assessment and
compensation for the work performed by women
and men.

Tosupport the nationalinitiative and leverage
the training it received from the ministry,

Global Compact Network Panama organized
aseries of workshops to adequately prepare
companies for the Seal. The workshops shed
light on the Government's aspirations for
companies and focused on promotion of the
Women's Empowerment Principles (WEPs), a
jointinitiative of UN Women and the UN Global
Compact, to help companies pinpoint the gender
gapintheirworkplaces and ways to adopt good
practice. The WEPs Gender Gap Analysis Tool
was used to help companies assess their gender
equality performance.

The workshops also highlighted the work of
various initiatives held in Panamaon Goal 5
(Gender Equality) and provided a platform for
peer learning and exchange. Since 2018, nearly
100 companies have benefited from Network
Panamaevents that emphasized the WEPs.
Companiesincreased their understanding of
theirowninternal gender gaps, the tasks needed
tobring themin line with state priorities, and
various alliances available in Panama to spark
jointaction ongender equality.

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

15

CAPACITY BUILDING
ACTIVITIES

60

COMPANIES
REACHED

mmm DENMARK [P Established2017  + 352Companies

LOCAL NETWORK
ACTIVITY SNAPSHOT

Peer Learning Group on Human Rights

Since 2018, Global Compact Network Denmark
hasrunaPeerLearning Group on Human Rights
and Business with more than 80 participants.
The group continues to grow in numbers as
well as enthusiasm. Sinceits launch, it has
benefited from workshops that build members'
capacity todevelop andimplement humanrights
policies, conduct due diligence and impact as-
sessments, and reporton their progress. At the
sessions, participants collaborate with expert
member organizations, such as the Danish
Institute for Human Rights and the law firm
Kromann Reumert.

(PAST 12 MONTHS)

A core feature of the Peer Learning Group is
the exchange of best practices, challenges and

experiences inimplementation of humanrights. I Z
Smaller group discussions smooth the way for

CAPACITY BUILDING
ACTIVITIES

companies to benefit from peer learninginan
openand transparent fashion. The group also
provides a collaborative space where members
canco-createinitiatives and feed their input
directly toanadvisory group made up of Network
Denmark members.

150

COMPANIES
REACHED

ofl GUATEMALA P cEstablished2015  + 23 Companies

LOCAL NETWORK
ACTIVITY SNAPSHOT

Capacity-Building on Non-Financial Reporting

Throughout 2018, Global Compact Network
Guatemala gathered companies to training
workshops to help them develop a Communica-
tion on Progressin line with their commitment to
the UN Global Compact. The training shed light
onthe benefits companies derive from gathering
sustainability data and tracking their progress
towards implementing the Ten Principles and
the SDGs. They were designed to accommodate
companies' varying levels of understanding

and maturity in non-financial reporting, which
remains relatively new in Guatemala.

(PAST 12 MONTHS)

The workshops challenged company
representatives to gain a better understanding

of what exactly sustainability signifies and its

added value for business, along with how to

measure and report onimpact. The training CAPACITY BUILDING
led to better quality reports with anincreased ACTIVITIES

level of ambition among Network Guatemala
participating companies.

44

COMPANIES
REACHED

193



[ | CANADA [ Established 2013 + 64 Companies

Sustainability Reporting Peer Review Programme

In 2018, Global Compact Network Canada

hosted the seventh session of its Sustain-

ability Reporting Peer Review Programme. This
initiative helps companies compare and improve
their corporate sustainability reports and receive
qualitative feedback from their peers. In place
since theinception of Network Canadain June
2013, the programme is one of the Network's
most popular.

The peer-review exercise included an assess-
ment template with a set of guiding questions
foreach group member to use in evaluating their
peers. Network Canada encourages honest, criti-
calandto-the-point feedback while conducting
thereviews. Ataroundtable discussion

that ended the programme held from July to
September, participants shared their reporting
challenges and successes and exchanged tips.
All participants recognized the benefits of the
peer-review exercise. Network Canada plans
toembed the SDGs into the programme in
future years as away toimprove sustainability
reporting and transparency in Canada.

LOCALNETWORKS

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

CAPACITY BUILDING
ACTIVITIES

100

COMPANIES
REACHED

B3 BRAZIL [ cstablished 2003

=+ 535 Companies

Tackling Corruption through Collective Action

In 2018 Global Compact Network Brazil brought
together business participants, government
representatives and civil society actors to gauge
ongoing corruption challenges and explore how
they can be effectively remedied. The group
identified a Collective Action initiative for the
construction sector, which had been embroiled in
the country's biggest corruption scandal.

Network Brazil, along with the Ethos Institute,
carried out adialogue with the four largest
Brazilian construction companies. The dialogue
led to,among other achievements, the develop-
ment of a learning tool outlining sector-specific
guidance onreducing corruption risk.

Called Integrity in the Construction Sector: Dis-
cussing the Challenges and Proposing Solutions
to the Industry, the learning tool contains a public
statement from large construction companies
acknowledging past misconduct and affirming
theircommitment toimproved compliance

standards, both individually and collectively.
Thetoolisacritical first stepin establishinga
principles-based Collective Action initiative for
the construction sector.

Laying out acompilation of 13 scenarios, the
learning tool captures the operational, legal and
reputational risks that companies may face in
their daily operations and outlines strategies to
mitigate and overcome the risks. Network Brazil
alsodeveloped arobust Roadmap Report, which
outlines a path for continuity inimplementing a
principles-based Collective Action initiative in
the construction industry.

Network Brazil continues to promote

dialogue between businesses, government and
civil society members toimprove the business
landscape, and mobilize strategic partners
towards concrete action on anti-corruption.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

28

CAPACITY BUILDING
ACTIVITIES

700

COMPANIES
REACHED

94

mmm CHILE P established 2007

+ 76 Companies

Intercultural Communication as a Way of Diminishing Cultural Disparities

On5June 2018, Global Compact Netwaork

Chile organized a workshop onintercultural
communication with the International Organiza-
tion for Migration (IOM). The session aimed to
raise awareness of racism and discrimination

in Chilean society and the workplace and show
how intercultural communication can be used
as atool for companies and society to overcome
these societal challenges.

After abrief presentation on the migratory land-
scapein Chile, the IOM focused on stereotypes
and the different forms of discrimination faced by
migrantsin Chile and around the world. The IOM
speaker emphasized how intercultural com-

munication can be used to challenge prejudices
and promote cultural diversity. Illustrations

of various forms of positive communication

and ways to leverage culture as aninteractive
process were presented. The workshop showed
how companies can welcome and integrate
migrant workers and promote a work environ-
ment based onintercultural communication.
Throughthe use of practical exercises, UN
Global Compact participantsin Chile began to
understand that migration, whether on a national
orinternational scale, and discrimination are
universal experiences that most people live or
witness at some pointin their lives.

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

15

CAPACITY BUILDING
ACTIVITIES

4

COMPANIES
REACHED

EJ SWITZERLAND  @cstablished2011 4 128 Companies

Peer Learning on Sustainable Supply Chain Management

In2019, Global Compact Network Switzerland
launched a Peer Learning Group on Sustainable
Supply Chain Management. This groupis an
initiative of Network Switzerland and 6bu - Swiss
Business Council for Sustainable Development.
About 15to 20 companies meet quarterly ata
participating company to share their challenges
and good practices.

The sessions are organized and held by Network
Switzerland and 6bu, along with one

or more participating companies. Participants
fully define the initiative by shaping the agenda,
timeline and topics. Past topics have included
exploring how companies carry out human rights
risk assessmentsin the supply chain; measures
companies take to evaluate and develop their
suppliers; standards systems; and labels that
canbe used for sustainable supply chain and
procurement processes. Topics change with the
evolving needs of participants and are anchored
inthe creation of solutions.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

19

CAPACITY BUILDING
ACTIVITIES

150

COMPANIES
REACHED

1 95



E= USA P Established 2007

+ 379 Companies

Gender Equality and the Future of Work

Global Compact Network USA has developed
various programmes to support the advance-
ment of Goal 5 (Gender Equality). In December
2018, Network USA hosted a half-day regional
peer learning event to discuss gender equality
and the future of workin the United States.
Held at the Gap headquartersin San Francisco,
the event attracted more than 100 representa-
tives from participating UN Global Compact
companies.

Management consultants McKinsey & Company
set the stage with an engaging presentation

on the state of womenin corporate America
based on theirannual Womeninthe Workplace
study. The study is conducted with the women's
organizationLean In. The study reports that
companies are highly committed to gender
diversity, but the commitment has not translated
into meaningful progress. Women continue to
be vastly underrepresented at every level of
corporate America.

Next, a lively corporate panel explored the many
ways in which business can act to promote
gender equality in the workplace, marketplace
and community. UN Global Compact participat-
ing companies and UN Women discussed a
variety of topics: the impact of office culture on
gender, diversity and inclusion; the treatment of
women in global supply chains; how companies
are addressing the #MeToo movement; and the
importance of the Global Goals inachieving
gender equality.

Representatives from Network USA and the UN
Global Compact closed the event with a work-
shop onthe Women's Empowerment Principles
Gender Gap Analysis Tool, a business-driven tool
designed to help companies from around the
world assess gender equality performance.

LOCALNETWORKS

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

7

CAPACITY BUILDING
ACTIVITIES

230

COMPANIES
REACHED

mm COLOMBIA Pcstablished2009  + 337 Companies

The Integrity Week

In partnership with Alliance for Integrity, Global
Compact Network Colombia over the past two
years hasrolled-out severalinitiatives promot-
ing the Tenth Principle of the UN Global Compact
on anti-corruption as well as Global Goal Target
16.5: substantially reduce corruption and bribery
inallits forms. The targetis part of Goal 16 on
Peace, Justice and Strong Institutions. The
allianceis a business-driven, multi-stakeholder
initiative aiming to promote transparency and
integrity in the economic system.

In October 2018, the partnership led to the
launch of The Integrity Week Colombia, during
which corruption prevention trainings were
held specifically for small and medium-sized
enterprises. Participants gained practical

insights and guidance delivered by company
compliance experts.

During the week, the Alliance for Integ-

rity launched the Alliance Integrity App, a
self-diagnostic tool for all types of business
organizations. The digital tool helps businesses
assessissuesof integrity and transparency and
identify any internal gaps. At least 80 company
representatives of various sectors attended an
eventto promoteits use. Representatives from
Government and The United Nations Office on
Drugs and Crime, another strategic ally of the
Local Networkinits fight against corruption,
alsowere present.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

33

CAPACITY BUILDING
ACTIVITIES

100

COMPANIES
REACHED

= NICARAGUA ™ ctstablished2014  + 17Companies

Social Responsibility and Sustainability for the Renewable Energy Sector

In2018, Global Compact Network Nicaragua
organized a series of workshops titled Social
Responsibility and Sustainability for the Renew-
able Energy Sectorin Nicaragua: Fundamental
Matters of CSR, Guiding Principles of the United
Nations and the SDGs. The workshops were held
inManagua, Matagalpa and Ledn.

Companies, Government, NGOs, academia and
researchinstitutes, participated in workshops
discussing renewable energy sources, namely
hydroelectric, wind, biomass, geothermal and

photovoltaic energy generation. Attendees
also participated in training sessions about the
UN Guiding Principles for Business and Human
Rightsand the SDGs.

Smalland medium-size enterprises (SMEs)
inattendance notably expressed the neces-

sity toreinforce partnerships among multiple
stakeholdersinorder to strengthen sustain-
ability within operations amidst the challengesin
implementing human rights related practices.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

a4

CAPACITY BUILDING
ACTIVITIES

COMPANIES
REACHED

TURKEY P Established2002  + 139 Companies

Advancing Human Rights through Business CEO Roundtable

Incollaboration with the UN Country Team,
Global Compact Network Turkeyin 2018
organized two CEO roundtables: Human Rights
in Business and The Integration of Refugees and
the Role of Business. The roundtables aimed
tohelp businesses apply a principles-based
approach to the SDGs and examined the
integration of humanrights into the Turkish
business environment. The events also forged
recommendations for subsequent steps on the
road ahead. Inclusion, especially of women and
youth, was a core issue for all sectors. The top
executives also agreed businesses need to push
foradvancesinequality foremployees.

Some of the key learnings of the roundtables:
® Complex problems cannot be solved without
inputs from CEOs

Cooperation and communicationamong CEQs
canchange corporate practices for the better

Multinational companies must share good
practices and expertisein Turkey

The private sector should use partnerships
and dialogue to cooperate and heighten
awareness of humanrights and assume
collective responsibility for their
socialimpacts

Businesses need to move beyond legal
requirements on humanrightsissues and
setlong-term goals, anchoredin corporate
sustainability strategy

Theseroundtables have sparked dialogue
among top leaders from a variety of sectorsin
Turkey. Network Turkey envisions the high-level
platforms willignite collective action on human
rights across the country, and potentially,

inthe region.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

16

CAPACITY BUILDING
ACTIVITIES

35

COMPANIES
REACHED

197



RECOGNIZING
LEADERSHIP

PROVIDING INSPIRATION
THROUGH GOOD BUSINESS
PRACTICES

Companies look for inspiration within their
country and industry on how to take their
business to the next level. Recognizing and
promoting good sustainability practices is
thus a key strategy Local Networks can use
to engage companies not yet fully committed
to the Global Goals and accelerate the corpo-
rate sustainability movement.

Many Global Compact Local Networks recog-
nize good business practices that contribute

to the achievement of the Global Goals,
helping to shine a light on the efforts made by
entrepreneurs and companies alike. This in-
cludes developing and promoting hundreds of
case studies and business solutions through
publications, newsletters, websites, panels,
documentaries and other media. Over the
past year, Local Networks have collectively
showcased inspiring practices from more
than 1,600 companies, contributing to a rich
database of local learnings on sustainability.
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PAKISTAN P Eestablished 2005 + 41 Companies

Connecting the SDGs with Sustainable Business Growth

Global Compact Network Pakistan hosted more
than 40 companies at their Annual Business
Sustainability Forumin January 2019. The Forum
gave Pakistanicompanies amechanism—through
interactive paneldiscussions and case studies—
to show how theirinternal operations are being
aligned with the Ten Principles and the SDGs.

Other presentationsincluded ademonstration
of the application of blockchain technology
(HireLabsInc.) to promote SDG 4 (Quality Educa-
tion); using information technology (Integration
Xperts) totransform health care managementin
the public and private sectors and promote SDG
3 (Good Health and Well-Being): and empowering
youth (Leisure Leagues Pakistan) in low-income

areasin Karachiby increasing their employability
and promoting SDG 4 and SDG 5 (Gender Equal-
ity). UN Global Compact companies also detailed
the challenges and successes they

have encountered when carrying out their

SDG initiatives.

Animmediate outcome of the Forum was the
creation of the Local Network's SDGs Champions
Club. The club, which already has 30 companies,
will help business replicate good practices and
apply the SDGs in various industries. To follow
these companies’ progress and accompany them
on their journey, Network Pakistanis rolling out
aseries of training programs on SDG implemen-
tation adapted to the local context.

LOCALNETWORKS

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

COLLECTIONOF
GOOD PRACTICE
INITIATIVES

COMPANIES
INVOLVED

CHINA [ established 2011

+ 244 Companies

2018 China Business Summit for SDGs

Global Compact Network China hosted the 2018
China Business Summit for the SDGs in Beijing
with the theme, New Era, New Momentum and
New Development. This summit showcased the
Chinese business community’s active response
tothe 2030 Agenda. It featured keynote
speeches, forums, exhibition boards and best
practice awards with an emphasis on leveraging
technology to achieve sustainable development.

Gathering China's largest companies, the
summit highlighted key themes such as
sustainable supply chains, corporate compliance
management and new economic development.
The summit provided an arenatorecognize best
practices, spread stories of achievement and
smooth the way for peer learningamong Chinese
enterprises as they implement the SDGs.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

1

COLLECTION OF
GOOD PRACTICE
INITIATIVES

40

COMPANIES
INVOLVED

100

[ | FRANCE [ tstablished 2005 + 1146 Companies

Identifying Ambassadors for Sustainability

Tour de France PME, the roadshow Global
Compact Network France launched in 2016 to
heighten awareness of sustainable business
practices among small and medium-size
businesses (SMEs), is evolving. During 2018
and 2019, Network France identified 15 local
ambassadors among the most active UN Global
Compact SMEsin France. Their missionis to
expand awareness —within their own networks
of influence — of the importance of corporate
social responsibility issues, the UN Global
Compactand the SDGs.

The ambassador initiative, resulting directly
from the roadshow, aims to pullin the smaller
companies that make up the majority of the
private sectorin France. Their participation

is critical to boost the French private sector's
contributions to the achievement of the SDGs.
The ambassadors are creating a space in which
responsible business practices in different
regions around the country can be replicated and
takentoscale. By using information hubs, regular
meetings and special sessions, ambassadors are
keeping the roadshow alive and amplifying its
efforts toreach even more companies.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

|

COLLECTIONOF
GOOD PRACTICE
INITIATIVES

23

COMPANIES
INVOLVED

== GEORGIA [ Established2016  + 15Companies

Business for the SDGs - Recognizing Good Practice

For the second time in Thilisi, Georgia, a CSR
Award Ceremony was held as ajoint initiative
of Global Compact Network Georgia and

the Civil Development Agency. More than

160 participants from the private sector,
Government, diplomatic corps, civil society and
academia attended the 2May 2019 event.

CarlHartzell, Ambassador of the EU to Georgia;
Ekaterine Mikabadze, Deputy Minister of the
Georgian Ministry of Economy and Sustainable
Development; Louisa Vinton, UNDP Resident
Representative in Georgia; and Molly Lien, Head
of the Swedish International Development
Cooperation Agency in Georgia, delivered
opening remarks.

The ceremony highlighted the challenges
Georgiafacesinimplementing Agenda 2030 and
the critical role the business sector, alongside
Governmentand civil society, playsin achieving
the Global Goals. The CSR awards recognized

significant contributions to the SDGs through
responsible business conduct in six categories:
Quality Education (SDG 4); Gender Equality
(SDG 5); Decent Work and Economic Growth
(SDG 8); Sustainable Cities and Communities
(SDG11); Partnerships for the Goals (SDG 17);
and UN Global Compact Local SDG Pioneer.

Theinitiative gathered submissions from

32 companies based in Georgia, more than
double the previous year and were featured

in a publication compiling good practicesin

the country. A notable improvement was

the quality of the projects, which reflected
companies’ strategic and long-term approach to
corporate sustainability and the embedding of
responsible practicesinto their core operations.
The company applications were evaluated by
anindependent panel, of international and local
experts, from government, Local Networks, civil
society, international organizations, academia
and business associations.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

3

COLLECTION OF
GOOD PRACTICE
INITIATIVES

79

COMPANIES
INVOLVED

1101
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mim ECUADOR [ Established 2011 + 125 Companies

LOCALNETWORKS

Leaders for the SDGs

In 2018, Global Compact Network Ecuador Through thisinitiative, Network Ecuador has
launched the Leaders for the SDGs initiative been able to create strategicalliances onthe
providing a multi-stakeholder platform SDGs leveraging different actors both on the
for collective action and leadership on the international and national arena and showcase
Global Goals. Through various workshops, good practice among companies in the country.

companies were guided toidentify SDGs and
relevant targets to tackle and were supported
indeveloping actionable plans. Workshops
consisted of 17 roundtables representing one
SDG and gathering 20 companies each. As part of
theinitiative, companies benefited from access
toissue expertise and peer-learning as well as to
potential partnership opportunities.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

COLLECTIONOF
GOOD PRACTICE
INITIATIVES

340

COMPANIES
INVOLVED




POLICY-
DIALOGUE

ENGAGING RESPONSIBLE
BUSINESS ON NATIONAL
SDG ACTION PLANS AND
POLICIES

Robust national action plans and policies
meant to achieve the Global Goals are key
instruments to advance the 2030 Agenda
while strengthening the business case for
corporate sustainability. They caninclude
ahost of different elements —including
national goals and targets, new regulations,
retooling of procurement policies, new
pricing mechanisms or taxes on environ-
mental or social capital —that increase

PUBLIC-PRIVATE DIALOGUE

the incentives for companies to engage
in sustainable development.

AV pao
_r?“}' ">'*‘ ‘ *

- A\Y Global Compact Local Networks can play a critical role in
creating a platform for principles-based businesses to be
involved in public policy and support the development and

fV Lage <

The development and implementation of
effective national action plans relies primarily
on Governments, but to pursue transforma-
tive goals, we need collective, coordinated
and complementary action from all sectors
of society. Local Networks are engaged in the
establishment of institutional arrangements
in many countries around the world to involve
relevant stakeholders in a dialogue on the
development of national action plans and
public policies and to accelerate the local
implementation of the Global Goals.

implementation of national action plans. Local Networks
can be important partners for Governments by providing
an attractive and effective space for multi-stakeholder
dialogues, as already occurs in many countries around
the world.

Through avariety of formal and informal arrangements,
Global Compact Local Networks help national and local
governments bring the perspectives of relevant private
sector players into the national SDG processes. Local Net-
works typically work within the auspices of the relevant UN
Country Teams and closely collaborate with UN Resident
Coordinators, who lead and coordinate the Organization’s
multidimensional support to Governments through Local
Network SDG Action Plans. Over the past year, 1,755
initiatives that smoothed the way for policy dialogues were
organized by Local Networks, engaging more than 3,180
companies around the world.

Twenty-five Local Networks in 2018 and/or 2019 made a
direct contribution to Voluntary National Review reports,
presented at the High-level Political Forum, with 41 Local
Networks contributing to the Governmental process for
national implementation of the Global Goals.
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AUSTRALIA [ Established 2009 + 126 Companies

Embedding Human Rights in Global Supply Chains: Modern Slavery and Beyond

For the fifth consecutive year, the 2018
Australian Dialogue on Business and Human
Rights, convened by Global Compact Network
Australiaand the Australian Human Rights
Commission, brought leaders together todrive
the business and human rights agenda forward.
More than120 stakeholders attended the 13
November 2018 sessionin Sydney, held under
the theme: Embedding Human Rights in Global
Supply Chains: Modern Slavery and Beyond.

The themerecognizes Australian businesses
mounting expectations to prevent and address
modern slavery in their own business operations
and supply chains. The session focused on
strengthening cross-sector collaboration as
slavery is positioned within the broader human
rights framework.

The national dialogue explored various topics:
conducting human rights due diligence; situating
modern slavery efforts within the broader
human rights framework; responding to actual
instances of modern slavery; providing aliving
wage; measuring the effectiveness of efforts
tocombat modern slavery; ensuring access to
remedy; updates on NSW Modern Slavery Act
and the Commonwealth Modern Slavery Act.

The Dialogue results continue to be examined
through Network Australia's Modern Slavery
Community of Practice, a small, business-focused
interactive forum that works with companies to
assist them with understanding and responding
to Australia’'s Commonwealth Modern Slavery
Act, and their broader salient human rights risks.
The Community of Practice has also consulted
withthe New South Wales State Government's
Department of Premier and Cabinet onthe NSW
Modern Slavery Act. These discussionsinclude
consideration of international standards such as
the United Nations Guiding Principles on Business
and Human Rights (UNGPs). The Community of
Practiceis alsoaformal consultation channel

for the Department of Home Affairs and has
beeninstrumentalin ensuring that the UNGPs
areincludedin the draft guidance for reporting
against the Commonwealth Modern Slavery

Act. Dialogue discussions also have helped
businesses understand the importance of giving
victims access to effective remedies. Along with
considerations of non-judicial mechanisms,
thesediscussions have enhanced the role of the
Australian National Contact Point (AusNCP) as a
vehicle for grievances and remedies for victims.
Subsequently, Network Australia now holds a
place onthe AusNCP Governance and Advisory Board.

LOCALNETWORKS

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

20

POLICY DIALOGUE
INITIATIVES

100

COMPANIES
ENGAGED

‘. REPUBLIC OF KOREA P ctstablished2007  + 163 Companies

Promoting Science-Based Targets

Global Compact Network Korea, in collaboration
with WWF Korea and CDP Korea, hosted the
Climate Action Roundtable in April 2018.

Forthe second year, the roundtable brought
together Government, private sector, civil
society and international organizations to spark
climate action among Korean companies and
promote the Science Based Targets initiative, a
partnership between UN Global Compact, CDP,
the WWF and World Resources Institute. The
roundtable looked at the Republic of Korea's
progressonits 2030 National Greenhouse

Gas Reduction Goals as well as its nationally
determined contributions, its plan to comply with
climate actions outlined in the Paris Agreement.
Participants alsodiscussed the challenges

and concerns companies face as they shift to
renewable energy.

Network Korea aims to enhance climate action
by working closely with the Korean National As-
sembly, which launched the Right to Renewable
Energy initiative in November 2018. This initiative
is comprised of 47 Assembly members, Network
Korea and civil society groups.

Even as the necessity and economic and busi-
ness value of renewable energy becomes more
apparent, there remain no corporate renewable
energy procurement mechanisms in the Republic
of Korea. The energy initiative aims toreduce
roadblocks and create an enabling environment
todevelop the country's renewable energy
system, in line with global trends towards a low
carbon economy. Through the Climate Action
Roundtable and the Right to Renewable Energy
initiative, Network Korea hopes to advocate

for more UN Global Compact participantsin
the Republic of Koreatojoin the Science Based
Targetsinitiative.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

10

POLICY DIALOGUE
INITIATIVES

100

COMPANIES
ENGAGED
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== UNITED KINGDOM

[ Established 2003 + 381 Companies

Developing Actions to Reduce Gender Pay Gap

Global Compact Network UK explored different
perspectives onthe gender gapin pay atits 7
June 2018 event: Gender Pay Gap Reporting: A
Driver of Change? The event offered business
participants abetter understanding of govern-
mentand civil society expectations under the
national Gender Pay Gap reporting regulations.

All organizations subject to the reporting
regulations had published the relevant dataand
94 per cent had met the submission deadline.
Within Network UK, several managers said the
regulations helped create the business case for
tackling genderinequality in the workplace

and produced more active interaction with all
employees on gender and diversity issues. Yet
the Government Equalities Office estimates only
about 50 per cent of employers have developed
andimplemented an action planto tackle their
gender pay gap.

The eventreviewed methods of reporting gender
pay gap figures, practical actions to close the
gap and best practices. It also served as the kick
off of the Local Network's Diversity &Inclusion
Working Group, which meets regularly to discuss
the gender pay gap and broader diversity and
inclusionissues.

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

y

POLICY DIALOGUE
INITIATIVES

19

COMPANIES
ENGAGED

mm POLAND P Established2001  + 51 Companies

COP 24:Innovative Solutions for a Sustainable Planet

Global Compact Network Poland organized
several events with the Polish Government
during the Katowice Climate Change Confer-
ence, known as COP 24, held in Katowice, Poland
on 6-12 December 2018. Recognizing the
important role of non-party stakeholders to
reach the international climate goals of the

Paris Agreement, Network Poland organized
with the Ministry of Investment and Economic
Development and the United Nations Framework
Convention on Climate Change (UNFCCC) atwo
day Urban Summit. High-level representatives
from business and local and global Governments
gatheredtodiscuss a plan for action to mobilize
cities' contribution to sustainable development
and toidentify innovative solutions for air and
water pollution. Two new reports by Network
Poland, “Sustainable Cities - Improving Air Qual-
ity in Poland"and “Improving Water management
in Poland 2019" were launched and served as a
basis for discussions.

Network Poland invited Polish cities and

other stakeholders to join and declare specific
commitments to contribute to achieving the
Paris Agreement. In the presence of COP 24
President Michat Kurtyka and Minister of
Investment and Economic Development Jerzy
Kwiecinski, 100 cities signed a Declaration

and joined the UNFCCC Global Climate Action
Portal (NAZCA). This online platform captures
commitments to climate action by companies,
cities, subnational, regions, investors, and civil
society organizations.

The Summit alsoaimed at encouraging
corporate efforts toimplement the 2030 Agenda
and recognized 20 engaged companies acting

on SDG 6 (Clean Water and Sanitation), SDG 11
(Sustainable Cities and Communities), SDG 14
(Life Below Water) and SDG 15 (Life onLand).

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

10

POLICY DIALOGUE
INITIATIVES

30

COMPANIES
ENGAGED
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MULTI-
STAKEHOLDER
PARTNERSHIP

FACILITATING
COLLABORATION AND
COLLECTIVE ACTION

The facilitation of public-private dialogues
by Local Networks on the Global Goals is
not only important to the development of
effective national goals, plans and policies.
Ongoing engagement also makes it possible
for public and private sector organizations to
find new ways to pursue shared objectives
and explore innovative models for multi-
stakeholder partnerships.

An important aspiration of the UN Global
Compactis therefore to support national SDG
implementation by clearing the path for more
strategic and effective collaboration between
businesses, the UN, Government and other
stakeholders through its Local Networks.

PHOTO: UNPHOTO/MARCO DORMINO

BUILDING MORE STRATEGIC
PARTNERSHIPS

Global Compact Local Networks are well positioned to
support the United Nations in its efforts to engage in deeper
and more long-term partnerships with the private sector.

In several countries in the Global South, Local Netwaorks
already support UN Country Teams by finding business
partners with relevant expertise. Local Networks also
provide support by arranging partnerships that address
local implementation challenges while building on the exist-
ing experiences of public-private partnerships around the
world. For some Local Networks, collaboration with the UN
systemhas only very recently become a priority, creating a
huge potential to scale up these efforts in the years ahead.

There are examples from around the world of Global
Compact Local Networks supporting collaboration and
partnershipsin many different shapes and forms. From
online platforms and events that help match partnerships
needs and interests, to ongoing initiatives to facilitate col-
lective action, Local Networks are accelerating their efforts
to address challenges across the sustainability spectrum,
including corruption, gender inequality and unemploy-
ment. Throughout the past year, nearly 1,200 companies
have participated in one of the 168 partnership projects
brokered by a Global Compact Local Network. Finally, Local
Networks are increasingly fostering collaboration among
participants across countries, setting the stage for new
opportunities for regional cooperation among businesses
looking for new markets connected to the Global Goals.
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B B ITALY P Established 2002

+ 225 Companies

Collective Action Series: From Words, to Actions to Communications in the Circular Economy

Incollaboration with the Management Institute
of the Sant’Anna School of Advanced Stud-

ies - Pisa, Global Compact Network Italy held
athree-partcollective action workshop on the
circular economy over the course of 2018.

The workshops gathered large companies,
small and medium-sized enterprises, startups,
non-profit organizations, public bodies, national
and local administrations, universities and
researchinstitutions.

The first workshop introduced the concept of the
circular economy, an economic system aimed

at minimizing waste and making the most of
resources, followed by alook at the drivers and
obstacles surrounding the implementation of
circularity practices. The different approaches
used to measure circularity at the organizational,
sectoraland supply chain level were part of
another presentation.

The second workshop was led by aEuropean
Commissionrepresentative, who laid out the
strategies and operations started by the EU to

shifttoacirculareconomy. The representative
highlighted the business benefits generated by
these practices. Experts from the Sant'/Anna
School of Advanced Studies - Pisa shared the
results of asurvey, completed by the partici-
pants, on material and immaterial circularity.
The session's final portion was dedicated
tosharing experiences working with the
circular economy.

The third workshop was deliveredin the format
of abusiness game: asking participants to
develop innovative solutions, assess risks and
developjoint strategies. The workshop series
culminatedinapresentation of differentinitia-
tives to help participantsimprove their efforts
over time within the circular economy.

Network Italy will sustainits efforts to expand
awareness of the circular economic model by
promoting joint multi-stakeholder initiatives,
participating in meetings and conferences and
working on legislative initiatives.

LOCALNETWORKS

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

y

PARTNERSHIPS
FACILITATED

15

COMPANIES
INVOLVED

=— SPAIN [ cstablished 2004

+ 1296 Companies

Multi-stakeholder Partnerships to Localize the 2030 Agenda

This year Global Compact Network Spain and the
Basque Government, together with three Basque
Employers' Associations (CEBEK, SEA and
ADEGI), have launched a unique public-private
partnership to promote and adapt the SDGs
within companies in Spain.

From Network Spain’s point of view, thisis an
ideal channel to embed the SDGs: each actor
contributesin their own way yet all are united
through acommon principles-based approach
tothe Global Goals. The business associations
will help spread the Local Network's message
through their expansive business networks.
Network Spain will give companies the
knowledge and tools to help raise awareness
and support theimplementation of the SDGs.
Government supportwillin turnreinforce the
partners' messages through implementation

of its Regional Plans for the 2030 Agenda
and increasingly engage businessesin
policy dialogues.

The first phase of the partnership will produce
two key initiatives during 2019. Oneinitiative is
wide-scale corporate sustainability trainings—
both online and in-person—targeting more than
4,000 companies. The second initiativeis the
launch of anew management tool, customized
forthe country and rooted in the SDG Compass,
on how to align corporate strategies as well

as measure and manage contributions for the
realization of the SDGs.

The partnership will be replicated in other
regions across Spain, including in Aragon and
Andalucia, and mobilize local Government and
business associations.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

PARTNERSHIPS
FACILITATED

404

COMPANIES
INVOLVED

B B PERU P c&stablished2003

+ 62 Companies

Strategic Partnerships on Corporate Social Responsibility

Global Compact Network Peru and the Embassy
of Swedenin Peru have created a strategic
partnership to promote responsible and sustain-
able business. The partnership was formed out
of the shared interest of promoting sustain-
ability within SMEs in the context of operating
within the supply chain of larger multinational
companies. The foundations of this partnership
are based on using the UN Guiding Principles on
Business and Human Rights, the 2030 Agenda,
the Ten Principles, prioritizing the inclusion

of small and medium-size enterprises

(SMEs) invalue chains and encouraging
sustainable investment.

Theinitial collaboration of the Swedish
Governmentand Network Peru brought together
business leaders atan event todiscuss human
rights, business and corporate social responsibil-
ity (CSR). A separate event focused on the

inclusion of SMEs invalue chains. The Deputy
Director of CSR of the Ministry for Foreign Affairs
of Sweden and the Director of CSRin the Depart-
ment of Promotion and Sustainable Commerce
of the Swedish Government participated in
bothevents.

Network Peru also organized a visit to the
Industrial Park of Villa El Salvador, in Lima, on 22
March 2018 with the participation of the Swedish
Ambassador and managers from SMEs. The visit
demonstrated the important role SMEs have in
the country's economy by providing opportuni-
ties for jobs, investmentand revenue streams.

LOCALNETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

PARTNERSHIPS
FACILITATED

15

COMPANIES
INVOLVED

mm RUSSIAN FEDERATION ™ established2008 + 28 Companies

Promoting UN-Business Partnerships and the 70th Anniversary

of the Universal Declaration of Human Rights

In October 2018, Global Compact Network
Russiaand the UN Information Centre (UNIC) in
Moscow organized aroundtable to celebrate the
70th Anniversary of the Universal Declaration
of Human Rights. The roundtable zeroed inon
the opportunities for Russian companiesin the
SDG arenaand was supported by Government
officials, including the Ministry of Foreign
Affairs of the Russian Federation and the
Ministry of Economic Development of the
Russian Federation.

Exploring ways in which Russian companies can
develop partnerships with the United Nations
was a key intention of the roundtable. Network
Russiais taking inventory of its existing sustain-
ability initiatives to smooth the way for

business partnerships with the United Nations.
Vladimir Kuznetsov, director of UNIC in Moscow,
stressed how the UN Global Compact andits
Local Networks are playing animportant role
inimproving the quality and quantity

of partnerships.

Participants detailed experiences and examples
of successful cooperation between various UN
agencies and the Russian private sector. Asa
result of the roundtable, Network Russiais creat-
ing a brief guidance document for Russian firms.
Entitled UN and Russian Business: Framework
and Prospects for Cooperation, it will lay out the
discussionresults and opportunities for joint
actioninitiatives onthe SDGs.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

PARTNERSHIPS
FACILITATED

15

COMPANIES
INVOLVED
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== UKRAINE [@ctstablished2013  + 27Companies

LOCALNETWORKS

LOCAL NETWORK
ACTIVITY SNAPSHOT

Partnerships for Sustainability

Global Compact Network Ukraine heldits
Partnership for Sustainability Award cer-
emony on 6 December 2018 in Kiev to recognize
multi-stakeholder partnership projectsin the
categories of People, Planet, and Prosperity and
Peace. The sustainability awardis along-term
initiative managed by Network Ukraine to foster
partnerships among businesses, business
associations, Governments, civil society and
academicinstitutions. Network Ukraine's role
was to gather different companies managing
different projects under one platform.

The sustainability award encourages projects

forged through partnerships on the basis that
they cover wider audiences, produce stronger

SUSTAINABILITY

sy
Ny e
{ 4’
A —2
PARTNERSHIP Fop —_—®

(PAST 12 MONTHS)

results and are more sustainable. The Local

Network received more than 30 submissions
involving projects from Ukraine and Belarus.
The Jury comprised of Local Networks from
Switzerland and Lebanon. PARTNERSHIPS

FACILITATED

The submissions and case studies were placed
onan Internet platform, available to the public
and media reaching more than 4 million people.
During the event, panel discussions were held
on the challenges and opportunities companies
face as they build sustainable partnerships.

At least two new partnerships were established
asadirectresult of the Award ceremony with one
Ukrainian project to be replicated in Belarus.

COMPANIES
INVOLVED
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B:0 MEXICO ™ cstablished 2005

+ 430 Companies

Collaboration Agreement for SDG Implementation

Global Compact Network Mexico, chaired by
CEMEX, signed a collaboration agreementon
27 May 2019 with the Mexican Government
and the Mexican Business Assaociation
(Consejo Coordinador Empresarial) to advance
theimplementation of the 2030 Agenda.

The objectiveis to contribute to the SDGs by
promoting collaboration between the public
and the private sectors, mobilize resources and
strengtheninstitutional capacities.

The agreement was also signed by the
International Chamber of Commerce Mexico
(ICC Mexico); Alliance for Social Corporate
Responsibility (Aliarse); Global Companies
Executive Committee (CEEG); the Global
Environmental Management Initiative-Gemi; and
the Mexican Center for Philanthropy (CEMEFI),
among others.

As per the agreement, thematic committees will
be created on topics such as biodiversity, circular
economy, climate change, sustainable cities,
decentwork, transparency, resiliency, diversity
and eradication of poverty. The committees will
aim to forge multi-stakeholder partnerships
between key actors toroll out concrete actions
towards the Global Goals. In addition, the com-
mittees will develop a strategy for measuring
theimpact of theinitiatives. Relevant work is
alsobeing developed with the Mexican Stock
Exchange on sustainable investment.

Following Goal 17 (Partnerships for the Goals),
the collaboration agreement successfully brings
together the national government, civil society,
the private sector and other key actors to achieve
the ambitious targets of the 2030 Agenda.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

15

PARTNERSHIPS
FACILITATED

200

COMPANIES
INVOLVED

[—— Established 2017 + 14 Companies
== BOLIVIA P p

Thematic Working Groups for SDG Implementation

Global Compact Network Bolivia, in partnership
with the United Nations Country Team (UNCT)
in 2019 launched thematic working groups

to support theimplementation of the 2030
Agenda. These working groups are led by UN
Global Compact participants and supported by
therelevant UN Agency in Bolivia. The aimis to
create spaces to generate multi-stakeholder
partnerships and to provide technical support
for theimplementation of the SDGs. The
working groups arein line with the Bolivian
country team’'s work plan and with the country's
National Development Plan. The working groups
established are as follows:

1.Environment

Led by The Coca Cola Company and Bago
Laboratories of Bolivia and supported by the
Office of the Resident Coordinator and UNDP.
Thegroupis developing avirtual platform to
compile good practices on water and climate
change.

2. Childhood, Adolescence, and Education
Led by Banco Nacional de Bolivia S.A and
supported by the Office of the Resident
Coordinator, UNICEF, the Swedish Embassy in
Bolivia, and with the participation of organiza-
tions and companies from various sectors.

The group developed the online Self Diagnosis
Tool: "“Companies for Childhood."

3. Sustainable Cities

Led by AguaiS.A., Los Portones del Urubd and
SASA and supported by the Office of the Resi-
dent Coordinator, UN-Habitat, the Government
of Bolivia through the Ministry of Public Works,
Services and Housing, and Swedish International
Cooperation Agency (SIDA). The group supports
effortsintheimplementation of the New Urban
Agendain Bolivia. The private sector plans to
participate through a separate Global Compact
Sustainable Cities Roundtable.

4.Gender, Education, and Health

Led by Banco Fie S.A and supported by the Office
of the Resident Coordinator and UN Women.

On June 2019 the Women's Empowerment
Principles were launched together with 15
organizations.

5.Decent Work

Led by IdeproIFD and Junior Chamber
International with support from the Office of the
Resident Coordinator, ILO, UNICEF, and UNDP.
The working groupis collaborating with the
government onyouth employmentissues.

LOCAL NETWORK
ACTIVITY SNAPSHOT
(PAST 12 MONTHS)

9

PARTNERSHIPS
FACILITATED

20

COMPANIES
INVOLVED




114

THEUNGLOBAL
COMPACT BY
THE NUMBERS

159

COUNTRIES WITH
o UN GLOBAL COMPACT
Follqu|ng is an snapshot of UN Glpbgl Compact R NTS
participants today. See characteristics of our
companies and where you can find them.
TOTAL NUMBER OF PARTICIPANTS
12,500
10.000
7,500
5,000
2,500
wn (<=} N~ © [} o ~— o~ o ~ wn (<] N~ [e0] [m)]
g g g g g g = g S g S g g S s
2
BUSINESS PARTICIPANTS BY COUNTRY COMPANIES BY REGION
SPAIN I 1297 EUROPE _ 5339

FRANCE I, 1136
BRAZIL N 539
GERMANY N 442
MEXICO [ 428
UNITEDSTATESOFAMERICA [N 378
UNITEDKINGDOM [N 378
DENMARK [N 351
COLOMBIA [N 338
SWEDEN [N 298
JAPAN [N 274
CHINA [N 246
ARGENTINA [ 228
ITALY BN 225
KOREA,REPUBLICOF [ 164

LATIN AMERICA
AND THE CARIBBEAN

ASIA

NORTHERN AMERICA 443

AFRICA . 456

MENA . 376

OCEANIA 138

B COMPANY

M SME

1340

2027

9,134 3,474 68,305,538

NUMBER OF COMPANIES
DELISTED FOR FAILURE
TO COMMUNICATE
PROGRESS

NON-BUSINESS

PARTICIPANTS AUNGLOBAL COMPACT PARTICIPANT

NON BUSINESS PARTICIPANTS

NGOLOCAL

ACADEMIC

NGO GLOBAL

BUSINESS ASSOCIATIONLOCAL
FOUNDATION
PUBLICSECTORORGANIZATION
CITY
BUSINESSASSOCIATIONGLOBAL
LABOURLOCAL

LABOURGLOBAL

COMPANIES BY SECTOR

I 1084
I 623
I 559

I 417

[ 342

. 214

= 120

I 95

118

PARTICIPANTS BY NUMBER OF EMPLOYEES

PEOPLE WORKING IN THE PRIVATE SECTOR FOR

SUPPORT SERVICES

DIVERSIFIED

SOFTWARE &
COMPUTER SERVICES

GENERAL INDUSTRIALS
CONSTRUCTION & MATERIALS
FINANCIAL SERVICES
FOODPRODUCERS

MEDIA

TRAVEL & LEISURE

ELECTRONIC &
ELECTRICAL EQUIPMENT

INDUSTRIALENGINEERING
GENERALRETAILERS

CHEMICALS

HEALTHCARE EQUIPMENT
&SERVICES

INDUSTRIAL TRANSPORTATION

I 1566

309
I 710 1201
I 674
I 634
[ 597
I 553

[ 440

5632 2977

[ 323
. 283
I 282
. 274
- 272
. 263

COMPANY SIZE

B OVER 50,000
W 5,000-50,000
W 250-4,999

. 259 10-248 EMPLOYEES

. 244

1115



KEY RESOURCES

S Human Rights:
BLUEPRINT The Foundation of gg::::: goa‘l’sr,tunities
FOR BUSINESS Sustainable Business PP
~ ' LEADERSHIP -
< ON THE SDGS
% ~:
_ S Ottt )
4 W
\ T
OmAIMEIGS
B wl\f s
A
INTEGRATING THE THE BLUEPRINT FOR HUMAN RIGHTS: GLOBAL GOALS,
SUSTAINABLE BUSINESS LEADERSHIP THE FOUNDATION OF OCEAN OPPORTUNITIES
DEVELOPMENT GOALS ONTHE SDGS SUSTAINABLE BUSINESS
INTO CORPORATE

REPORTING:
APRACTICAL GUIDE

THE DECADE
TODELIVER
ACALL TO
BUSINESS
ACTION

‘The Urited Nations Global Compact —Accenture Strategy
(CEO Study on Sustainabilty 2

BUSINESS
LEADERSHIP

5 S somegen s
accenturesirateqy e o et

THE SDG COMPASS THE UNGLOBAL THE UNGLOBAL 1.5°CBUSINESS
COMPACT ACADEMY COMPACT-ACCENTURE LEADERSHIP
STRATEGY CEO STUDY
BUSINESS
LEADERSHIP BRIEF
FOR HEALTHY PLANET,
HEALTHY PEOPLE

MIX
BUSINESS LEADERSHIP Paper from
BRIEF FORHEALTHY EFSC responsible sources
PLANET, HEALTHY wwwiscog  FSC® C092729

PEOPLE



THE TEN PRINCIPLES OF THE
UNITED NATIONS GLOBAL COMPACT

HUMANRIGHTS

1 Businesses should support and respect
the protection of internationally proclaimed

human rights; and

2 make sure that they are not complicitin
human rights abuses.

LABOUR
3 Businesses should uphold the freedom of
association and the effective recognition

of the right to collective bargaining;

4 the elimination of all forms of forced and
compulsory labour

the effective abolition of child labour; and

the elimination of discrimination in respect
of employment and occupation.

ENVIRONMENT

Businesses should support a precautionary
approach to environmental challenges;

8 undertakeinitiatives to promote greater
environmental responsibility; and

9 encourage the development and diffusion of
environmentally friendly technologies.

ANTI-CORRUPTION
r

10 Businesses should work against corruptionin
allits forms, including extortion and bribery.

The Ten Principles of the United Nations Global Compact are derived from: the
Universal Declaration of Human Rights, the International Labour Organization's
Declaration on Fundamental Principles and Rights at Work, the Rio Declaration on
Environment and Development, and the United Nations Convention Against Corruption.

ABOUT THE UNITED NATIONS
GLOBAL COMPACT

As a special initiative of the UN Secretary-General, the
United Nations Global Compact s a call to companies
everywhere to align their operations and strategies with
ten universal principles in the areas of human rights, labour,
environment and anti-corruption. Launched in 2000, the
mandate of the UN Global Compact is to guide and support
the global business community in advancing UN goals and
values through responsible corpaorate practices. With more
than 9,500 companies and 3,000 non-business signatories
based in over 160 countries, and more than 60 Local
Networks, itis the largest corporate sustainability initiative
in the world.

For more information, follow @globalcompact on social
media and visit our website at unglobalcompact.org.
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